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BCTYII
AHOTAIIA HABYAJIBHOI IMCIUTLTIHA

«CotriaNbHO-eTUYHUN MAPKETUHTY € OCBITHbOIO KOMIIOHEHTOIO, CIIPSIMOBAHOIO Ha
dbopMmyBaHHs y 3100yBadiB CHCTEMHOTO pO3YMIHHA NPUHIMMIIB (QOPMYyBaHHS,
dbyHKIIOHYBaHHA Ta TpaHcdopmallli CcomialbHO BIAMOBIAATBHOI W  ETUYHOI
MapKETHHIOBOi AisNIBHOCTI. JIMCIUIUTIHA OXOIUTIOE PO3BUTOK MapKETHMHIOBHX
KOHLEMUIA Bl KJIACUYHUX, OPIEHTOBAHMX HA BHPOOHHUITBO, 30yT 1 CIOXHBaya,
HIIXOJIB /10 CYy4YacHOro €Tamy COLIaJIbHO-€TUYHOIO MAapKETUHTY, 3 OCOOJIUBOIO
yBaroro 710 Tpanchopmalliif OCTaHHIX TPbOX JACCATUIITS.

BuxigHO0 TOYKOIO TUCIUILTIHYU € YCBIIOMJIEHHS 0OMEXKEHOCTI CYTO KOMEPIIMHUX
MApKETUHTOBUX KOHIIENIIH Ta (OpPMYyBaHHS COIIAIbHO-ETUYHOTO MIAXOAY, IO
AQHATI3YEThCS 4Yepe3 BUHUKHEHHS CIIOKMUBYMX PYXiB, MOCUJICHHS EKOJIOTIYHOI W
COIIAIbHOI CBIZIOMOCTI, 3MIHY pOJi JEpXaBU B PEryJIIOBaHHI MapKETUHTOBOI
JISJIBHOCTI Ta CTAHOBJICHHSI 3acaji KOPIOPATUBHOI COLIAJIBHOI BiAMOBIJAIBLHOCTI.
OkpemMor0 HACKpi3HOK CKJIQJIOBOIO JUCIUIUIIHM € €THYHI 3acajd MapKEeTUHTY: Ha
NPUKJIaAaX PEATbHUX 1 3MOJEIbOBAHUX CHUTYAIlld PO3TIIAJAIOTHCS €THYHI IHIICMH
MapKeTUHTOBOI  JIISUTbHOCTI, MHUTaHHA TMPaBAMBOCTI  pPEKJIaMH, MAaHIMYJIAIIN
CIO’KMBaueM, KOH(QIIEHIIMHOCTI  JaHMX, J0OpOCOBICHOI  KOHKYpeHIUi Ta
BIJIMOBIJATBHOCTI Oi3HeCy mepes cychiabcTBOM. (OcobiMBa yBara MPHUALUISAETHCS
TpaHchOpMaIIisiM  COIIaTbHO-ETUYHOTO MAPKETUHTY TIPOTATOM OCTAHHIX TPhOX
JNECATUIITh, 30KpeMa MOUIMPEHHI0 KOHUENUIA CTaJloro po3BUTKY, LU(pOBi3aLii
MapKETUHIOBUX KOMYHIKAI[IF, 3pOCTaHHIO CB1JIOMOTO CIOYKMBAHHS, 3MiHI CTPYKTYpH
PUHKIB 1 MOCWJICHHIO BUMOT CYCIUJIBCTBA JI0 COILIaJbHOI BIAMOBIIAIBLHOCTI Oi3HECY.
CyyacHuil etanm pO3BUTKY COIIAIbHO-€TUYHOTO MAapKETHUHTY PO3TJISIAEThCS 4Yepes
BIUIUB TJI00AIbHUX KpHU3, MaHAEMid, BIWH, KIIMAaTHYHUX 1 PECYpCHHX BUKIIHUKIB,
nemorpadiyHUX 3MiH, 3€JIEHOTO IMEepPeXoqy Ta MPUCKOPEHOr0 TEXHOJIOTIYHOTO
PO3BUTKY, 30KpeMa IMOUIUPEHHS MITYYHOTO IHTENIEKTYy sK (akTopa TpaHchopmarlii
MapKETUHIOBUX O13HEC-MOJENe, KOMyHIKallil 1 MPUHLHUIIB CTBOPEHHS CIOXHBYOI
IIHHOCTI. TakuM YMHOM, COLIAJIbBHO-E€TUYHUM MAPKETUHT PO3TJSAJAETHCS HE SK
CYKYHHICTh OKPEMHUX IHCTPYMEHTIB YW TpPEHIIB, a SIK Pe3yJbTaT 1CTOPUYHOIO
dbopmyBaHHs Ta Oe3nepepBHOI TpaHchopMallii B3aEMOBIAHOCHH O13HECY, CITIOKMBAYiB
1 CYCIIJIbCTBA, a MPAKTUKO-OPIEHTOBAHUN XapaKTep MUCIUIUIIHU Mependayae aHami3
peaTbHUX MAapKETHHTOBUX CUTYAIlI, TOPIBHSIHHS MOJICIICH COIiabHO BiMOBIIATBbHOT
JISTTBHOCTI Ta OIIIHKY €THYHHMX 1 COIllaJJbHUX HACJIIKIB MapKETHHTOBUX PIIICHb, Y
pe3ynbTaTi 4oro 3A00yBauy Ma€ pPO3YyMITH, YOMY CYYacCHUH MapKETHHT HaOyB
COLIIAJIBHO-€TUYHOTO CIPSIMYyBaHHS, SIK1 pILIEHHS BHU3HA4aJlyd HOro pO3BHUTOK Ta SKi
IPOLIECH ChOTOJIHI 3MIHIOIOTh MPUHLIUIH HOTO (DYHKIIIOHYBAHHS.
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Mera BUBYEHHSI JUCHUILIIHU — GOpMyBaHHS Yy 3100yBayiB OCBITH 0a30BUX 3HAHb 1
NPaKTUYHUX HABHYOK IIIOJI0 BPAaXyBaHHS COIIAIBHUX Ta ETHYHUX HOPM B MPOIIEC] MOOyA0BU
MapKETHHTOBOI CTpaTerii Ta BeJeHHS O13HECY.

IIpeameTr HaABYAJIBLHOI JMCUMILUIIHM — COIIaJIbHI Ta €TUYHI HOPMH B MapKETHHTOBIN
IISTIBHOCTI.

3aBaaHHsA: BHUBYEHHS OCOOJMBOCTEM MOCIHIIKEHHS, BpaxyBaHHS 1 3acCTOCYyBaHHS
COLIIAJIbHO-€TUYHUX HOPM, NPUUHATHUX JUIsl ayAUTOpii, Ha Ky CHpsIMOBaHa JISJIBHICTh
HiIPUEMCTBA, NJIsl MPUNHATTS YIPABIIHCHKUX PIlIeHh B cdepi MApPKETUHTY 3 METOIO
3HW)KEHHS penyTaIliiHUX PU3UKIB Ta MiJABUINCHHS ¢()eKTUBHOCTI O13HECY.

VY pe3ynbTaTi BUBYCHHS HAaBYAJIBHOI JUCIHILIIHU CTYACHT MIOBUHEH 3HATH:

1) OCHOBHI MOHATTS Ta PaMK{ COIATBHOIO Ta €THYHOTO MApKETHUHTY: MPUHIHUIN
YECHOCTI, PO30POCTI PEKIAMHUX TOBIJOMJICHB, BIAMOBIJAIBHICTD MEpe]] CIIOKHUBAYaMHU Ta
CYCILIBCTBOM; KOHIIETILIIIO CTAJIOTO PO3BUTKY Ta COLIATIBHOI BIMOBIJANBHOCTI Oi3HECY;

2) TeopeTUYHI OCHOBM KOPIIOPATHBHOI BIJMOBIIAJLHOCTI Ta ii B3a€MO3B’SI30K 13
MapKETHHTOM;

3) npuHIUNHN KOHQIACHIIIITHOCTI JaHUX CIIOKUBAYiB Ta MPO30POCTI iX 300py;

4) acnekTH ITUCKPUMIHAIIIMHUX MPAKTUK Ta IHKIIO3UBHOCTI B peKJIaMmi;

5) Meromu Ta MiIXOIU IO MPOCYBAHHS COIIAIbBHO KOPUCHUX 1HIIIATHB 3a JIOIIOMOTOO
MapKETUHTOBUX 1HCTPYMEHTIB;

6) HacHAKY BIUIMBY MAPKETUHIOBUX PIllIEHb HA JOBKULIS Ta FPOMAIH;

7) eTH4Hi NPUHIUNH iH(IIOEHCeP-MapKETUHTY Ta BILUTUB Ha JOBIPY ayAUTOPIi;

8) 3akoHOJaBYl Ta PETYJSITOPHI pPaMKH, IOB’S3aHI 3 €THKOIO Ta TPHUBATHICTIO B
MapKETUHTOBIH JIISJIbHOCTI HA JOKAJIBHOMY Ta INI00aJIbHOMY PIBHSIX.

VY pe3ynbTaTi BUBUEHHS HABYAIBHOI JUCITUILIIHUA CTYICHT TOBUHEH YMITH:

VY pe3ynbTaTi BUBYEHHS HAaBYAIBbHOI JUCIUILIIHUA CTYACHT TOBUHEH YMIiTH:

1) nmocaiauTH €BOJIOLIK0 KOHIIENIIA MapKETHUHTY Ta 3’ ACyBaTH OCOOIMBOCTI peaizaiii
COIIAJIbHO-ETHYHOTO MapKETHUHTY Ha Cy4acHOMY €Tarli;

2) TPOBOAWUTH MOIIYK €TUYHHX Ta 3aKOHOJABYMX BUMOT J0 MAapPKETHHIOBOI AisUTBHOCTI
HiANPUEMCTBA;

3) BpaxoByBaTH OCOOJMBOCTI MOJIEJi KOPIIOPATHUBHOI COIIaIbHOI BiAMOBITATBHOCTI
IpH 31HCHEHH] M ANPUEMCTBOM MAapPKETUHIOBOI IIsJIbHOCTI Ha 3aCa/1aX COL1aIbHO-ETUYHOIO
MapKETUHTY;

4) BpaxoByBaTH OCOOJMBOCTI TIOBEIIHKH CIIO)KMBa4diB TIPH BHXOJlI Ha PHHOK
€KOJIOTTYHHUX IPOJYKTIB;

5) mepeBipsATH peKJIaMHI MarepiaJii Ha BIANOBIIHICT, MPHUHIMIIAM YECHOCTI,
IHKJIFO3UBHOCTI Ta BIJICYTHOCT1 MaHIITyJISIIA;

6) T1utanyBaTH 30ip JaHUX CIIOXKUBAYIB 3 ypaxyBaHHIM MPUHIHUIIIB iHPOPMOBAHOT 3r0AU
Ta MiHIMi3aIlii 300py JaHuX;

7) dopmynroBaTH NPUHIMIIN €TUYHOT B3a€EMO/IT 3 1H(II0EHCEpaMH Ta MapTHEPAMHU.

IIpodeciiini KOMIETEHTHOCTI, AKMUX HA0yBalOThb CTYAEHTH BHACJIII0OK
BHBYEHHSI HABYAJBHOI IUCHUIUIIHM 3TiHO CTAHAAPTY BHIIOI OCBITH 1JI4



0aKaJIaBPCHKOI0 pPiBHSI BUINOI OCBiTH (Mdpu Ta 3MIiCT KOMIETEHTHOCTEH Ta
NMPOrpaMHMX pe3yJbTaTIiB HABYaHHS Bka3aHo Bianosigno xo OIIII, BBeaeHoi B
airo 3BO «YuiBepcurer Kopoas [Jdanmna» ta Ilpoexkty €Bponeiicbkoi Komicii
TUNING «HanamrTyBaHHs OCBiTHIX cuctem B €Bpomi»).

IIngp Ta HaA3Ba KOMIIETEHTHOCTI Iudgp Ta Ha3Ba NporpaMHUX
pe3yJibTaTiB HABYAHHA

3MaTHICTh 3HAXOJIUTH, OOpOOJSITH Ta3aCTOCOBYBATH HaOyTI 3HAHHS IS
aHaji3yBaTdH 1H(QoOpMaIlit0o 3 PI3HUX[BUSBIEHHS, TOCTAHOBKM Ta BUPIIICHHS

TDKEpEIL. 3aBJIaHb 32 PI3HUX MPAKTUIHUX CUTYaIlil
30aTHICTH  BHSBJISTH, CTaBUTH 1

BHPIIIYBATH MPOOICMHU. OpranizoByBaTd  TOIIyK,  CaMOCTIHHUUI
3maTHiCTH mpHiiMaTH  OGIPYHTOBaHi BiZI01p, sIKICHY 00pOOKy 1iH(MOpMAaIlii 3 pi3HUX
pIIICHHS. AKEPEI

3naTHICTE 10  aOCTpakTHOrO  Ta

AQHATITUIHOTO MUCTICHHS 7|

reHEpYBaHHS 171€H.

3naTHICTh IpaIoBaTH B

MDKHApOHOMY KOHTEKCTI.

OIIUC HABYAJBHOI JJUCLHUILIIHA

Kype 4
Cemectp 8
KinbkicTh KpeauTiB 6
€EKTC
JAeHHa (popMa 3a04Ha (popMa
AyIMTOpPHI HABYAJIbHI AEKIi 42 8
3aHATTS (B roiMHAax) (B romuHax)
ceMiHapH, 42 8
NpakTU4Hi | (B rOJMHAX) (B roqmHax)
Camocriiina podora 96 164
(B roiMHax) (B roguHax)
dopmMa nmiICyMKOBOT0
KOHTPOJIIO Ex3amen
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ITPOI'PAMA HABYAJIBHOI JTUCILIUIIJITHA
IlepeJiik TeM JieKIIITHOTO MaTepiay

Topic 1. Basic Concepts and Preconditions of Social and Ethical Marketing (2
hours)

The essence of marketing concepts and their evolution. Social and ethical
marketing (SEM) as a modern marketing concept. Principles and functions of social
and ethical marketing (SEM). Differences between social and ethical marketing and
social marketing.

Questions for self-study (6 hours): The marketing mix in SEM. Conditions
and advantages of implementing the SEM mix. (literature 1, 2, 7, 8).

Topic 2. Marketing Ethics and Corporate Responsibility (4 hours)

The concept of marketing ethics. Understanding ethical standards of conduct in
marketing. Main ethical problems in marketing activity. Understanding social
responsibility in marketing. The nature of corporate social responsibility.

Questions for self-study (10 hours): Types and principles of social
responsibility. Modern models of corporate social responsibility. (literature 1, 5, 9).

Topic 3. Social Influence and Socially Responsible Advertising (6 hours)

The concept of ethical advertising. Technologies for influencing human
behavior. Legal regulation of advertising activity in Ukraine. Social influence in
marketing communications.

Questions for self-study (14 hours): Channels of social influence. Ways to
counter unethical advertising. The evolution of assessing what is ethical in advertising
(literature 1, 2, 3).

Topic 4. Consumer Data Transparency and Privacy (4 hours)
Companies' need to collect consumer data. CRM systems. Stages of data
collection. Informed consent, data minimization, protection of consumer privacy.
Questions for self-study (10 hours): Methods of collecting consumer data.
Consumer data protection systems (literature 6, 13).

Topic 5. Anti-Discrimination Practices in Marketing (4 hours)

The concept of discrimination and the principles of a company's anti-
discrimination policy. Inclusiveness, representation of different groups, avoiding
stereotypes in advertising. International practices for combating discrimination.

Questions for self-study (10 hours): Institutions and organizations involved in
anti-discrimination activity. Assessing the quality of advertising by various criteria.
(literature 1, 4).

Topic 6. Social and Environmental Consequences of Marketing Decisions (6 hours)
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Product life-cycle assessment. The concept of sustainable development in
marketing. Assessing the impact of a company's activity on the environment and
communities.

Questions for self-study (12 hours): Social and ethical brand management.
Measuring and correcting the negative impact of marketing activities. (literature 1, 2,
3,10, 14, 16).

Topic 7. Marketing of Eco-Friendly Goods and Services (6 hours)

The market for eco-friendly goods. Consumer behavior regarding
environmentally safe products. Product and pricing policy in green marketing.
Marketing communications and sales in the green marketing system.

Questions for self-study (12 hours): Main features of the market for eco-friendly
goods. Types of "green" companies. The mechanism for forming green marketing
when entering the eco-friendly goods market. (literature 4, 8, 10, 11).

Topic 8. Ethics of Influencer Marketing (6 hours)

The essence of influencer marketing and its influence on consumer behavior.
Transparency of sponsorship, reliability of recommendations, responsibility to the
audience.

Questions for self-study (12 hours): How to minimize conflicts of interest and
preserve subscribers' trust. (literature 3, 4, 13, 15).

Topic 9. Social and Ethical Aspects of Market Research (4 hours)

Core ethical principles of research. Rights of respondents. Ethical issues in
specific data-collection methods (surveys, observation, experiments, mystery
shopping, online tracking). Ethical use and interpretation of results

Questions for self-study (10 hours): Professional codes and standards governing
research conduct. (literature 2, 6, 8, 12).

3MiCT NPAKTUYHHUX 3aAHATH

Topic 1. Basic Concepts and Preconditions of Social and Ethical Marketing (2
hours)

1. Based on the theoretical material, students should prepare answers to the
following questions:
1.1. How have marketing concepts evolved, and what place does SEM occupy
among them?
1.2. Formulate and explain the key principles and functions of SEM.
1.3. Distinguish social marketing, ethical marketing, and SEM using a
comparative example.
1.4. Analyze a real campaign and determine which marketing concept it
represents.

2. Practical task.

Topic 2. Marketing Ethics and Corporate Responsibility (4 hours)
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. Based on the theoretical material, students should prepare answers to the
following questions:

1.1. Define marketing ethics and explain the ethical standards of conduct in
marketing.

1.2. Identify the main ethical problems in marketing activity using practical
examples.

1.3. Explain the difference between social responsibility in marketing and CSR.
1.4. Assess a company's CSR program: which type and model does it follow?

. Practical task

Topic 3. Social Influence and Socially Responsible Advertising (6 hours)

. Based on the theoretical material, students should prepare answers to the
following questions:

1.1. Define ethical advertising and give criteria for distinguishing ethical from
unethical ads.

1.2. Classify technologies for influencing human behavior and assess their
ethical boundaries.

1.3. Explain how advertising activity is legally regulated in Ukraine.

1.4. Analyze a specific ad for its social influence and compliance with ethical
norms.

. Test.

. Practical task

Topic 4. Consumer Data Transparency and Privacy (4 hours)

. Based on the theoretical material, students should prepare answers to the
following questions:

1.1. Explain why companies need to collect consumer data and describe the role
of CRM systems.

1.2. Outline the stages of data collection in practice.

1.3. Apply the principles of informed consent and data minimization to a given
case.

1.4. Evaluate how a company protects consumer privacy and suggest
improvements.

. Test.

Topic 5. Anti-Discrimination Practices in Marketing (4 hours)

. Based on the theoretical material, students should prepare answers to the
following questions:

1.1. Define discrimination and formulate the principles of a company's anti-
discrimination policy.

1.2. Analyze an ad for inclusiveness, representation, and stereotypes.

1.3. Compare international practices for combating discrimination in marketing.
1.4. Assess the quality of a given advertisement by various criteria.

. Test.

. Practical tasks.



Topic 6. Social and Environmental Consequences of Marketing Decisions (6
hours)

. Based on the theoretical material, students should prepare answers to the

following questions:

1.1. Conduct a simplified product life-cycle assessment for a chosen product.

1.2. Explain how the concept of sustainable development applies in marketing.

1.3. Assess the impact of a company's activity on the environment and

communities.

1.4. Propose measures to correct the negative impact of a marketing activity.

. Test.

Topic 7. Marketing of Eco-Friendly Goods and Services (6 hours)

. Based on the theoretical material, students should prepare answers to the
following questions:

1.1. Describe the main features of the market for eco-friendly goods.

1.2. Identify the types of "green" companies and give examples.

1.3. Analyze the consumer behavior of buyers of environmentally safe products.
1.4. Develop a product, pricing, and communication plan for a green product
launch.

. Test.

. Practical tasks.

Topic 8. Ethics of Influencer Marketing (6 hours)

. Based on the theoretical material, students should prepare answers to the
following questions:

1.1. Explain the essence of influencer marketing and its influence on consumer
behavior.

1.2. Analyze a real influencer post for transparency of sponsorship and reliability
of recommendations.

1.3. Assess the responsibility of an influencer toward their audience in a given
case.

1.4. Propose ways to minimize conflicts of interest and preserve subscribers'
trust.

. Practical tasks.

Topic 9. Social and Ethical Aspects of Market Research (4 hours)

. Based on the theoretical material, students should prepare answers to the
following questions:

1.1. Formulate the core ethical principles of market research.

1.2. Explain the rights of respondents and how to protect them.

1.3. Identify ethical issues in specific data-collection methods (surveys,
observation, experiments, mystery shopping, online tracking).

1.4. Evaluate the ethical use and interpretation of research results in a given case.
. Practical tasks.
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3micT camocTiiiHOI po0oTH 37100yBa4iB

Po3noain roguH, BUAiJIEeHNX HA BUBYEHHS TUCIHMILIIHU:

Po3nmozais roaun 3a
¢dopmamMu HaBUAHHSA
HaijimenyBaHHs1 BUIiB poOiT

JAeHHA 3204Ha
CawmocriitHa po6oTa, TO1, y T.4.: 96 164
OmnpairoBaHHs MaTepianty, BUKIaJI€HOTO Ha JEKIIAX 15 30
[TinroToBKa 10 MPAaKTUYHUX 3aHATH Ta KOHTPOJIbHUX 3aXO01B 15 30
[TinroroBKa 3BiTiB 3 MPAKTUYHUX POOIT 20 20
[TiaroroBKa 10 MOTOYHOTO KOHTPOIIIO 20 20
OmnparirroBanHs MaTepiaty, BAHECEHOTO Ha CaMOCTiiiHe BUBYEHHS | 26 64

HOJITUKA KYPCY

Kopomrxo, 3 noknuxanusam na 8ionosiony Hopmamushy 6azy YK/, euceimaumu
numanmsi:!

1) wooo cucmemu nomouHo20 i NIOCYMK0B8020 KOHMPOIIO

Opeanizayis  nOmoyHo20 ma NiOCYMKOBO20 — CeMecmpo8ozo
KOHMPONIO 3HAHbL CMYOeHmi8, NPO8eOeHHs NpaKmux ma amecmayii,
nepege0eHHs NOKA3HUKI6 axaoemiynoi ycniwnocmi 3a 100-b6anvhoro
WKanow 8 cucmemy OYIHOK 3d HAYIOHAIbHOI WKANOK 30IUCHIOEMbCS
32iono 3 “llonooscennam npo cucmemy noOmouHO20 I NIOCYMKOBO20
KOHMPOTI0, OYIHIOBAHHA 3HAHL MA BUSHAYEHHs pelmunzy 3000)68auie
oceimu”’. O3HAOMUMUCH 3 OOKYMEHMOM MONCHA 34 NOKIUKAHHSM.

2) w000 ockapicenna pe3yiomamie KOHMPOJIbHUX 3AX00i6

1. ) .
3MICT ITYHKTIB MOK€ p€AaryBaTucCh 3 Orjisily Ha OCOGJ’II/IBOCTI KypcCcy


https://ukd.edu.ua/sites/default/files/2026-08/%D0%9D%D0%B0%D0%BA%D0%B0%D0%B7_%D0%9F%D0%BE%D0%BB%D0%BE%D0%B6%D0%B5%D0%BD%D0%BD%D1%8F%20%D0%BF%D1%80%D0%BE%20%D1%81%D0%B8%D1%81%D1%82%D0%B5%D0%BC%D1%83%20%D0%BE%D1%86%D1%96%D0%BD%D1%8E%D0%B2%D0%B0%D0%BD%D0%BD%D1%8F%20_2026.pdf
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3000ysaui euwoi ocgimu Maomsb NPAGO HA OCKAPIHCEHHS OYIHKU 3
OUCYUNTIIHY  OMPUMAHOI Ni0 4ac KOHMPOIbHUX 3axodis. Anenayisn
30ilicCHIOEMbCL  8i0n06IOHO 00  «llonojcenns npo noaimuky ma
8pe2yn08anHs KOH@aikmuux cumyayitiy. O3Hatiomumucs 3 00OKyMeHmom
MOJICHA 34 NOKIUKAHHAM.

3) w000 sionpauroeanna NPONYULeHUX 3aHAMb

3eiono “Ilonosicennsn npo opeawnizayiio oceimubo2o npoyecy’ 3000y8auy
oonyckaemocsa 00  CeMecmpo8o20  KOHMPONO 3  KOHKPEemHOI
HABYANbHOI OUCYUNIIHU (CeMecmpPOo8020 eK3ameHy, OuhepeHyitio8ano2o
3aniKy), AKWO GiH BUKOHAB YCi 8udu pobim, nepeddaveni Ha cemecmp
HABYANLHUM NAAHOM MA CUNAOYCOM/PODOOUOI0 NPOSPAMOIO HABUANLHOI
OuCyunIinu, niomeepous ONAaHYBAHHS Ha MIHIMATTbHOMY
pisHi  pe3ynbmamie HasuyauHs (ompumae >35 6Oanu), sionpayreas
BU3HAYEHI  [HOUBIOYANbHUM  HABUANbHUM  NJIAHOM  8CI  JeKYIlHI,
NPAKMuyHi, CeMiHapcoKi ma 1abopamopHi 3aHAMMs, HA AKUX 8iH 08 E]
giocymuitl. O3HAUOMUMUCL 3 OOKYMEHMOM MOXNCHA 30 NOKIUKAHHIM.

4) w000 oompumannna akademiunoi 00opouecnocmi

“Ilonostcennss npo axademiuny 000OpouecHicmv” 3aKpinIOe MOpPANbHI E
NPUHYUNU, HOpMU mMa NpaAGUId emudHoi No8ediHKU, NOZUMUBHOZO0,
CHpUAMIUB020, 00OPOUECHO20 OCBIMHBLO2O [ HAYKOB020 cepedosuiyd,
npogeciiinoi  disnbHocmi ma npogeciinoco  CRIIKY8AHHS — CRIIbHOMU
Vuieepcumemy, eukniaoannss ma npoeaodceHHs HAYKOBOI (Meopuoi)
disiibHocmi 3 Mmemoto 3abe3neuenHs 008ipu 00 pe3yibmamie HAGYAHHSL.
O3HatloMumucs 3 00KyMeHMOM MONCHA 34 NOKIUKAHHM.

5) w000 eukopucmanna wimyunozo inmenexkmy

“Ilonosicennss npo akademiyny 0obpouechicmsv’ 8UHAYAE NOLIMUKY WOOO
BUKOPUCMAHHS MEXHIYHUX 3aCc00i8 HA OCHOBI WIMYYHO2O IHMeNeKm) 8
oceimubomy npoyeci. O3HaUOMUMUCL 3  OOKYMEHMOM  MOJMCHA  3d
noxnuxannam.’  “Ilonodicenns npo cucmemy 3anobizanms ma 6UAGLEHHA
axkademiunoco naaziamy, camoniaziamy, ¢abpukayii ma @arvcugicayii
aKaodemiunux meopie” Mmicmumov peKxomMeHOayii wooo BUKOPUCMAHHS 8
AKA0eMIYHUX eKCmax 2eHepamopié Ha OCHO8I WMYYHO2O0 [HMeNeKmy.
OsHatioMumucs 3 00KyMeHMOM MONCHA 34 NOKTUKAHHAM.

Ilio wuac eueuenns HasyanvHoi Oucyuniinu «Mapkemune» 3000y8ayi
suxopucmogyromo LI:

SK IHCmMpYueHmapii 0 2enepayii 8i3yanbHO20 KOHMEHMY 3d MeMOI0 C8020 O0CAIONCEHH S,
2eHepayii 300padcenv 0ns imocmpayii npezenmayii, izyanizayiii 00 0onogioet, 00 MeoiliHo20
KOHMEHNm),

3) Ons onpayro8ants 8eauKux OaHUX (KilbKiCHUX Ma AKICHUX),

4) Ona cenepy6anHs MApKEMUH208UX 2iNOme3;

5) Ons nposedenus 6a306020 KOHKYPEHMHO20 3Pi3).

[=] %

6) w000 euKOpUCMAHHA MEXHIYHUX 3ACc00i6 6 ayoumopii ma npaguia KOMyHIKayii

2 . . ..
BU3HAYAECTHCA MMOJITHKA BUKOPUCTAHHA 1111 B HaBUaAIbHIHI JUCHUILIIHI - Z[OSBOHCHG/3&60pOH€H€, npaBujia BUKOPHUCTAHHA


https://bit.ly/3CnfUgk
https://docs.google.com/document/d/e/2PACX-1vQyt0z40Wwlid4LIBHKyKI-gGnxWeg-TU-AKUwnjFQEqbBPFxTK6yADPHbrF-_-N6p22zJykEtEM-Y-/pub
https://docs.google.com/document/d/e/2PACX-1vRyIff2U_xY3RfSdVgIIUbUe3DTc3O-DDwExCbg3NQgDE4SL7jlzwupmNr1Cy5FP9KO5Vb6h-RM9b3U/pub
https://docs.google.com/document/d/e/2PACX-1vRyIff2U_xY3RfSdVgIIUbUe3DTc3O-DDwExCbg3NQgDE4SL7jlzwupmNr1Cy5FP9KO5Vb6h-RM9b3U/pub
https://docs.google.com/document/d/e/2PACX-1vQmB8HZWC08qZgFHyeV8U1fQDu_H9R6BiuPviCIWhx2GrHaSjaxiLvZLFS2CRDE5KwV7JUZ7hd3XR7m/pub
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Bukxopucmanns mobinonux meneghonis, nianuiemie ma iHWUX 2A0HCemia nio
yac NeKyitiHux ma NPakKmu4HuUx 3aHAms 003801AE€EMbCS BUKIIOYHO Y HABUAILHUX
yinax (0na YmouHeHHA NeGHUX OAHUX, NepesipKu Npasonucy, OMpUMAHHSL
006i0K060I iHhopmayii mowo). Ha eadicemax nosunen Oymu akmueo8aHuil
peocum «be3 368yKy» 0o novamky 3awamms. Ii0 uac 3aname 3a00poHeHO
HAOCUNAHHS TMEeKCMOBUX NOBIOOMAEHb, NPOCIYX08Y8AHHSA MY3UKU, NepesipKa

eIeKMPOHHOI  NOWIMU, COYIANbHUX —Mepexc mMowo, OKpiM 8UpoOHU4Ol

Heobxionocmi. 1li0 wac 6ukoHawHA 3aX00i8 KOHMPOI BUKOPUCMAHHS
2aoxicemie 3a00pPOHEHO (3a BUHAMKOM, KOIU ye nepeddavyeHo yMogamu 1oco
npoeedents). ¥ pasi nopyuienHs yiei 3a00poHU pe3yIbmam aHyib08YEMbCSL
be3 mpasa nepecknadanus. O3HAUOMUMUCL 3 BIONOBGIOHUM OOKYMEHMOM
MOJNCHA 30 NOCUTIAHHAM.

Komynikayis 6i0dysacmuvcs uepes enekmpouHy nowmy i cmopinky oucyuniinu ¢ Moodle.

7) w000 3apaxyeanns pe3ynromamie HABYaHHA, 3000ymux

dopmanvhoi/ingpopmanvnoi oceimu

Ilpoyedypu 6usHaHHA pe3yibmamié HABYAHHA, 3000VMUX — ULIAXOM
Gopmanvroi/inghopmanvnoi ocsimu eusnavaromocs «llonodscennsam npo
NOPSIOOK — BU3HAHMA  pe3yibmamié  HABUAHHA,  3000yMux  ULIAXOM
Heghopmanvnoi ma / abo ingopmanvroi oceimuy. O3HaUOMUMUCH 3
OOKYMEHMOM MOJICHA 30 NOKIUKAHHAM.’

1lio uac eusuenns nasuanvnoi Oucyuniinu “‘CoyianvHuii ma emuyHull
MmapkemuHne” — cmyOeHmam — HAOAEMbCS  MOJICIUBICIL — Nepepaxy8aHHs
HeghopmanvHoi ocgimu. /[o npuxiady, i3 3anponoHO08aHO20 NEPENiKy MONCHA
npoumu cepmuixosari (6e3KowmoeHi) Kypcu Ha OC8IMHIX niamgpopmax,

giomak  cepmuchixam, AKUU OMPUMAIU NIO HAC HABYAHHA, — €

NIOMBEPOHNCEHHAM 3ACE0ECHHS CINYOEHMOM OKPEMUX TeM, W0 BKIIIOYEHI Y 3MICT OUCYUNTITHU.

[=]

wmaaxom

Ne Ilepenik ceprudixoBannx IepeJtik Tem,
n/n (0e3K0IITOBHUX) OHJIAIH- sIKi MOKYTh OyTH NepepaxoBaHi
KypciB (32 yMOBH HasiBHOCTI cepTu(ikaTa Ha iM’ A

Ta NMPi3BHUIIlE CTYIEHTA/CTYI€HTKH)

MAapKeTHHIV HAa Prometeus

1. OcHoBH undposoro Tema 9. LJugpposuii mapkemune

METOAU HABYAHHA

[Ipu BUBYEHH1 IUCLUIUIIHUA 3aCTOCOBY€ETHCSI KOMILIEKC METOAIB /JIs1 OpraHizailii
HAaBYaHHS CTYJEHTIB 3 METOK PO3BHUTKY iX JIOTIYHOI'O Ta aOCTPAKTHOTO MHCIICHHS,
TBOpPUMX 3A10HOCTEH, MIJBUILEHHS MOTHBALli /0 HaBYaHHI Ta (OpMyBaHHs

0CcO0UCTOCTI MalOyTHHOTO (haxiBIIsl.

| IIporpamuuii pe3yabrar | MeTox HABYAHHS | MeTtoa OliHIOBAHHSA |

3 . . .
BU3HAYAETHCA NEPECIIK CICKTPOHHUX Ta IHIIUX PECYPCIB Ta YMOBHU IIE€pE3apaxyBaHHA


https://ukd.edu.ua/sites/default/files/2025-06/%D0%9D%D0%B0%D0%BA%D0%B0%D0%B7_21_%D0%BE%D0%B4_%D0%B2%D0%B8%D1%85%D0%BE%D0%B4%D0%B8%20%D0%B7%20%D0%B0%D1%83%D0%B4%D0%B8%D1%82%D0%BE%D1%80%D1%96%D0%B9_%D1%82%D0%B5%D0%BB%D0%B5%D1%84%D0%BE%D0%BD%D0%B8.pdf
https://ukd.edu.ua/sites/default/files/2022-12/%D0%9F%D0%BE%D0%BB%D0%BE%D0%B6%D0%B5%D0%BD%D0%BD%D1%8F_%D0%BF%D1%80%D0%BE_%D0%BF%D0%BE%D1%80%D1%8F%D0%B4%D0%BE%D0%BA_%D0%B2%D0%B8%D0%B7%D0%BD%D0%B0%D0%BD%D0%BD%D1%8F_%D1%80%D0%B5%D0%B7%D1%83%D0%BB%D1%8C%D1%82%D0%B0%D1%82%D1%96%D0%B2_%D0%BD%D0%B0%D0%B2%D1%87%D0%B0%D0%BD%D0%BD%D1%8F_%D0%B7%D0%B4%D0%BE%D0%B1%D1%83%D1%82%D0%B8%D1%85_%D1%88%D0%BB%D1%8F%D1%85%D0%BE%D0%BC.pdf
https://apps.prometheus.org.ua/learning/course/course-v1:Prometheus+DMB101+2025_T3
https://apps.prometheus.org.ua/learning/course/course-v1:Prometheus+DMB101+2025_T3
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4

HABYAHHSA
3acTocoByBaTUHAOYTI 3HAHHS Becina, Ex3amen
JUIA BUSIBJICHHS, THAYKTHBHUI YcHHI KOHTPOJTb
OCTaHOBKMTABUPILIIEHHS AHgniT.I/IqHI/Iﬁ, [ToTouHwMi1 KOHTPOJIBL
3aB/laHb 3a pi3HUX JloCITifHi podoTH
IPAKTUYHUXCUTYALIIH. MOSKOBHHI HITYpM
Oprani3zoByBaTH MONIYK, Oecina-niaor, Kinosi

CaMOCTIHHUN BIAOIp, SIKICHY
00poOKy 1H(pOopMallii 3 pI3HUX
JDKepe

irpu, Kelc- MeTof

4 . .
JJIs1 BI/I6lpKOBI/IX HaBYaJIbHUX JUCHUILIIH BKA3YETHCA PE3YJIbTAT HABUAHHSA
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MATEPIAJIBHO-TEXHIYHI PECYPCH

J171st BUBYEHHSI HABYAIBHOI IUCHUILTIHU «MapKeTHHT» HE0OX1HO:

1) mpoekTop abo 1HIIUN MYJbTUMEIINHUM €KpaH sl JEMOHCTpallii KpeaTuBiB Ta
MIpe3CHTAIIH;

2) nmoctyn no reHeparuBHux mogneneit LI (mmardopmu nns poOOTH 3 TEKCTOM,
300paKeHHSIMU Ta BiJ1€0, Taki sik Gemini Ta iH.) /Il BAKOHAHHS TPAKTUIHUX 3aBJIaHb;
3) noctyn go nabopatopii KOHTEeHTY ['anac creiic;

4) mepcoHalIbHI KOMII IOTepU, HOYTOYKH, MJIAHIIETH a00 cMapT(OHH 3 TOCTYIIOM 0
Mepexi [HTepHeT JJis MONIyKy Ta ONpaIfoBaHHS iH(pOpMaIlii, BAKOHAHHS MTPAKTUIHUX
3aBJIaHb 1 pOOOTH 3 HU(PPOBUMHU JIOTICTUYHUMU CEPBICAMU;

5) cucrema jguctaHuiiHOro HaBuaHHd Moodle s goctymy A0 HaBYaJIbHO-
METOJUYHUX MaTepialliB JUCHUILIIHYU, TPAKTUYHUX 3aBIaHb, TECTYBaHHS, CAMOCTIHHOT
po0OOTH Ta MOJAaHHSI BUKOHAHUX POOIT;

6) odicHe mporpamHe 3abe3neueHHs Ta xmapHi cepBicu (Microsoft Office, Google
Workspace abo ix aHajgoru) st mMArOTOBKM TEKCTOBUX MaTepialliB, TaOJIHIlh, CXEM
JIOTICTUYHMX MPOIECIB, MPE3EHTAIl# Ta CIJILHOT POOOTH;

OIIHIOBAHHSA PE3YJIbTATIB HABUAHHA

Bun 3mMmicT % Bia Bbaxa
3arajbHOI
OIiHKH min max
[ToTouni
KOHTPOJIbHI Bceworo 60 35 60
3aX0I1
[TincymkoBi
KOHTPOJIbHI €K3aMEH 40 25 40
3aX0I1
Bcenoro: - 100 60 100

[Iponenypa mpoBeaeHHST KOHTPOJBHUX 3aXOJIB, @ CaMe€ TTOTOYHOTO KOHTPOIIO
3HaHb MPOTITOM CEMECTPY Ta IMiJCYyMKOBOTO CEMECTPOBOI'O KOHTPOIIIO, PETYITIOEThCS
«ITomokeHHSIM TIPO CHCTEMY IMOTOYHOTO Ta MiJCYMKOBOTO KOHTPOJIIO OIIHFOBAHHS
3HAaHb T4 BU3HAYCHHS PEUTHHTY CTYICHTIBY.

dikcalis MOTOYHOr0 KOHTPOJIIO 3MIMCHIOETHCS B “EJIEKTPOHHOMY >KypHai
00JIIKy YCHIIIHOCTI aKaJeMI4YHOi rpynu’” Ha MiJICTaBl YOTUPUOAIBbHOI mKanu — “27;
“37; “4”; “5”. YV pasi BIACYTHOCTI CTyJEHTa Ha 3aHATTI BUCTaBIA€TbCS “H”. 3a
pe3yibTaTaMu TOTOYHOro KOHTposto Yy JKypHalli, aBTOMaTHYHO BH3HAYAETHCS
M1JICYMKOBA OIliHKA, 3J{1HCHIOETHCS MAPAXyHOK MPOMYIIICHUX 3aHSTh.
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Kpumepii ouinrwsannsa (ayoumopHhi 3anamms):

«HEe3a008L1bHON

BOJIOJII€E HABYAJIBHUM MaTepiaJloM Ha piBHI €JIEMEHTApHOIO
pO3Mi3HABAaHHS 1 BITTBOPEHHS OKPeMUX (PAKTiB, €JIEMEHTIB, 00’ €KTIB,
IO TI03HAYAIOTbCS OKPEMUMH CJIOBAMU 4YHM PEUCHHSMHU; BOJIOJIE
MaTepiaJioM Ha eJIeMEHTApHOMY DiBHI 3aCBO€HHS, BUKIIANAE HOTO
YpUBYACTUMH PEUYCHHSMH, BHUSBISIE 3AaTHICTh BHCJIOBUTH JTyMKY Ha
€JIEMEHTApHOMY pIBHI; BOJIOJII€ MaTepiaJoM Ha pPiBHI OKpPeMHX
(dparMeHTiB, M0 CTAHOBJIATH HE3HAYHY YaCTHHY HABYaJIbHOTO
Marepiany;

«3A006I1bHO»

BOJIOJII€E MaTepiaJoM Ha IOYaTKOBOMY piBHI, 3HAyHy YaCTHHY
MaTepially BIATBOPIOE Ha pPENPOAYKTHBHOMY piBHI;  BOJIOJIE
MaTepiaJioM Ha piBHI, BHUIIOMY 3a IIOYaTKOBHMMW, 3JaTHHHA 3a
JOTIOMOTOI0 BUKJIa/la4a JIOT1YHO BIATBOPUTH 3HAYHY HOTO YaCTHHY;
MOXKE€ BIATBOPUTH 3HAa4Hy 4YACTHHY TEOPETHUYHOTO Marepialiy,
BUSIBIISIE 3HAHHSA 1 PO3YyMiHHS OCHOBHHUX IIOJIOXKEHB, 33 JIOTIOMOTOO
BUKJIaJladya MOXKE aHaJi3yBaTH HAaBYAJIbHUI Marepiai, MOpiBHIOBATH
Ta pOOUTH BUCHOBKH, BUIIPABJIATH JIOMYIICHI TTOMUJIKH;

«0oobpey»

3JaTHUN 3aCTOCOBYBATH BMBUEHHMI MaTepiaj Ha PiBHI CTaHIapTHHX
CUTYaIlil, YaCTKOBO KOHTPOJIIOBATH BJIACHI HABUYAJIbHI Jii, HABOJAUTU
OKpeMi BIJIaCHI TPHKJIATU HA IITBEPKEHHS TIECBHUX TBEP/KEHb:
BMI€ TIOPIBHIOBATH, y3araJlbHIOBATH, CUCTEMATU3yBaTH 1H(OpMAIIiio
ITiJT KEPIBHUIITBOM BHIKJIaJada, B I[IJIOMY CaMOCTIHHO 3aCTOCOBYBATH
il Ha MpakTUll, KOHTPOJIOBATU BJIACHY [isSUIbHICTb, BHUIPABISTH
MOMUJIKM 1 TOOUpaTH apryMeHTH Ha MiJTBEPIKEHHS MEBHUX TyMOK
MiJ] KEPIBHUIITBOM BHKIIaJaya; BUILHO BOJOJIE BUBYCHUM OOCATOM
MaTepialy, Ta BMi€ 3aCTOCOBYBATM MHOro Ha IMpPAaKTULi; BIIBHO
pO3B’sI3y€ 3a/1a4i B CTAHJAPTHUX CHTYAIlisIX, CAMOCTIHO BHUIIPABIISE
JOMYIICHI TMOMWIJIKH, J00Mpae TEPEeKOHJIHMBI apryMEHTH Ha
MTBEPKCHHS] BABYCHOTO MaTepiaiy;

«GIOMIHHO)»

BHSIBJISIE TIOYATKOBI TBOPYI 3710HOCTI, CAMOCTIHO BH3HAYa€ OKpeMi
IIJTi BJIACHOI HABYAIBbHOI JiSIBHOCTI, OIIHIOE OKpeMi HOBI (haKTH,
SBMIIA, 17€l; 3HAXOAMTh JpKepena iHGopmalii Ta caMOCTiIHO
BUKOPUCTOBYE iX BIJNOBITHO /O LiJeH, MOCTaBIEHUX BHUKJIAJaueM;
BUTLHO BHUCJIOBJIOE BIACHI AYMKH 1 BIT4yTTS, BU3HAUAE MpOrpamy
0cOoOMCTOI  mi3HABAJIbHOI  JISJILHOCTI,  CAMOCTIMHHO  OI[IHIOE
pI3HOMaHITHI )KATTEBI IBUINA 1 (PAKTH, BUSBIISIFOYHA OCOOHMCTY TIO3UIIIIO
10710 HUX; 0€3 JOMOMOI'Y BUKJIaJaua 3HaX0AUTh JKepena iHdopmarii
1 BUKOPUCTOBYE OJIep>KaH1 BIJOMOCTI BIATIOBIIHO IO METH Ta 3aBJaHb
BJIACHO1 TMi3HABAJIBHOI JISIBHOCTI; BUKOPUCTOBYE HAOyTiI 3HAHHS 1
BMIHHS B HECTaHIAPTHUX CHUTYalliX; BHSIBISE OCOOIUBI TBOpPUI
3116HOCTI, CAMOCTIHHO PO3BHUBAE BIACHI 00AapyBaHHS 1 HAXUJIH, BMi€
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CaMOCTIHHO 3700yBaTH 3HAHHS.

BCl TMPONYIICHI 3aHATTSA, a TaKOXX HETaTHBHI OIIHKK CTYJICHTH 3000B's3aH1
BIJIMTPAITIOBATH BIPOJIOBXK TPhOX HACTYMHUX THWIXKHIB. Y BUMNAAKY HETOTPUMAHHS IIi€i
HOpMH, 3aMicTh “H” B KypHaii Oyzae BucrasieHo “0” (Hyns OamiB), 06e3 mpaBa
nepesnayi. BinnpanboBaHe JeKIiHE 3aHATTS B €JIEGKTPOHHOMY >KyPHAJIl MO3HAYAE€THCS

JTEPOIO «BY».”

Jlo MmiICyMKOBOrO KOHTPOJIO JOIYCKAarOThCA CTYAEHTH SIKI 3a pe3yibTaTaMu
NOTOYHOIO KOHTPOJIIO OTpUMAaIH He MeHlIe 35 OaniB. Yci CTyaeHTH, o oTpumanu 34
OaJliB 1 MEHIIE, HE JOMYCKAaIThCS A0 CKJIaJaHHs MiACYMKOBOIO KOHTPOJIIO 1 Ha
MiJCTaBl yKJIaJaHHS JOJAaTKOBOTO JIOTOBOPY, 3/1MCHIOIOTH IMOBTOPHE BUBUYCHHS
JUCIUIUTIHM BIPOJOBXK HACTYIMHOTO HABYAJILHOIO CEMECTpy. 3a pe3yJibTaTaMu
MIJICYMKOBOTO KOHTpPOJO (AudepeHiioBaHuid  3ajik/€K3aMeH) CTYJICHT MOXKe
orpuMatu 40 6aniB. CTyeHTH, SIKI MiJl Yac MiJICYMKOBOIO KOHTPOJIIO OTpuMaiu 24
Oayi 1 MeHIIIe, BBRXXAIOTHCS TAKMMHU, 1110 HE 3/1aT1 eK3aMeH/qudepeHIiinioBaHui 3a1iK
1 TOBUHHI UTH Ha TIepe31aqy.

3arajibHa CeMECTpoBa OIllHKAa 3 JUCHHIUIIHM, SIKa BHCTaBISE€THCS B
CK3aMCHAIIHHUX BIIOMOCTSX OILIHIOETHCS B Oanax (3rigHo 3 IlllkaJjioro ouiHoBaHHA
3HaHb 32 €EKTC) i € cymoro 6aniB OTpuMaHUX Mij 4ac MOTOYHOTO Ta MiJICYyMKOBOTO
KOHTPOJTIO.

HIxana ouinoBanug 3HanHb 32 EKTC:

Ouinka 32 HAWIOHAJIBLHOIO PiBenn gocsirnens, % HIkanxa ECTS
HIKAJIO0
HauionanbHa qudepenuiiioBana mkaJja

Bigminzo 90 -100 A

83 -89 B
Hobpe
75 - 82 C
67 — 74 D
3a10BUIBHO
60 — 66 E
35-59 FX
He3anoBuisHO

0-—34 F

5 . o .
MOXKHa BKa3aTH TEMH YM 3aBJIaHHS, SIKi € 000B’I3KOBHMH 110 BUKOHAHHS, a TAKOK OCOOMCTI MiIXOIU 10 OL[IHIOBAaHHS
piBHS 3HAaHB 37400yBadiB Iif] Yac ayTUTOPHOI pOOOTH
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HanionanbHa HeaudepeHiiioBaHa IKaIa

3apaxoBaHO 60— 100 -

He 3apaxoBano 0-59 -

CTy,ZICHTI/I, K1 HE 3’ ABWJIMCS Ha €K3aMCHH 0€3 ITOBaKHUX IIPUYHH, BBA’)KAIOTHCA

TaKUMHU, 110 OJIep KAl HE3aI0BUIHHY OLIHKY.

(%)

PEKOMEHJIOBAHI JKEPEJA IH®OPMAIIIT®

OcHoBHa JiTepatypa

. KopriopatuBHa cormianbHa BianoBigansHICTh: KoHcnekt nekmiit [EnexrponHumii

pecypc]: HaBu. mocib. s CTyneHTiB chemianbHocTi 075 «MapkeTunry,
ocBiTHROMpOGeciitHoi mporpamu «IIpomucnosuit mapketunr» / KIII im. Irops
Cikopcbkoro; ykinagad: M.O. Uynpina. — Enextponni Texkcrosi gani (1 daitn: 1,8
MB). Kuig: KIII im. Irops Cikopcrekoro. 2023. 138 c.
MapkeTuHr y NIANPUEMHHUITBI, Oip>KOBIMA MAISUIBHOCTI Ta TOPTriBIi B smart-
CYCHUIbCTBI: YIPABIIHCHKUHN, IHHOBAIIIMHUN Ta METOJIMYHUI BUMIPH : KOJICKTUBHA
MoHorpadis / 3a Hayk. pen. 1. B. IlepeBo3zoBoi. — JIbBiB: Bunasens Komosuii b.-
I1.0., 2023. - 869 c.
Paiiko /. B. Mapketunr BigHocuH: miapydynuk / Cymu : Tpuropis, 2024. — 348 c.
Paiiko JI.B. MonentoBaHHs TTOBEIIHKU CHOXKHBAYIB II0JI0 MPUUHSITTS PILICHHS 3
dbopMyBaHHS MapKETHHI'OBOI TOBApHOI IMOJITHUKHA, BUPOOHHIITBA Ta MPOCYBAHHS
TOBapiB mianpuemctna : miapyunuk / JI.B. Paitko. — Cymu : Tpurtopis, 2023. — 180
C.

JonaTtkoBa Jitepatypa

. Katherine White, Aylin Cakanlar, Shakti Sethi, Remi Trudel, The past, present, and

future of sustainability marketing: How did we get here and where might we go?,
Journal of Business Research, Volume 187, 2025,
https://doi.org/10.1016/].jbusres.2024.115056.

Kumar D, Suthar N (2024), "Ethical and legal challenges of Al in marketing: an
exploration of solutions". Journal of Information, Communication and Ethics in
Society, Vol. 22 No. 1 pp. 124-144, doi: https://doi.org/10.1108/JICES-05-2023-
0068

. BpyoOnescrka, O., Maiiosenp, €., Cakanb, O., KoBanenko, A., lllrorpun, I'., &

['e6pun-baiinu, JI. (2022). Konueniisa couianbHO €TUYHOTO MApKETHHTY: BUTOKU
i cyuacHi 3acaau//Financial and Credit Activity Problems of Theory and
Practice, 5(46), 373-386.

6 . . .

000B’s13k0B0: BpaxoByBaTu Bumorn JICTY 8302:2015 (BigmoBinHo 1o Hakazy Ne 65, Bijg 4.03. 2016), pexomeHaartii
HarmioransHOTO areHTCTBa 3 3a0€3MEUSHHS AKOCTI BUIIO! OCBITH, BUKOPHUCTOBYBATH JIITEPATYPy 32 OCTaHHI 5-7 POKiB,
HABOJIUTH BJIAacHI IMyOITiKallii 3a 3MiCTOM HaBYaJIbHOI AUCIUILIIIHH.



https://naqa.gov.ua/wp-content/uploads/2023/01/%D0%94%D0%BE%D0%B4%D0%B0%D1%82%D0%BE%D0%BA-6-%D0%B4%D0%BE-%D0%BF%D1%80%D0%BE%D1%82%D0%BE%D0%BA%D0%BE%D0%BB%D1%83-130-%D0%B2%D1%96%D0%B4-24.01.2023.pdf
https://zakon.rada.gov.ua/rada/show/v0065774-16#Text
https://www.nas.gov.ua/publications/news/Documents/Radchenko-DSTU.pdf
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