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OIIUC HABYAJIBHOI JJUCHHUIIJITHA

XapakTeprucTHKa HABYAIbHO1

HalimenyBaHHs ["asry3p 3HaHB, CHEIIATBHICTS, JTUCIUIUTIHA
MOKa3HHKIB OCBITHI{ CTYIiHb
AeHHa (popma | 3a04HA popma
HABYAHHA HABYAHHA
I'any3b 3HaHb
06 (0305)
«KypHamictukay,
0303(0305) Hopmarusha
KinbkicTh Kpemurip 22 «KypHainicTuka Ta (3a BuGOpOM)
1H(opMaIrisn
CrneniajgbHicTh
061 (6.030302)
«KypHanicTuka»
Monyuis 4 Pik nmixrorosku:
3MiCTOBUX MOAYJIB 8 1,2 -i ‘ 1,2-1
[HuBinyaibHE HAYKOBO-
JOCITiTHE 3aB/IaHHS - . . .
yeHa OTOBib T2 CrenianpHicTs (Ipodeciiine
MyJIbTHMeTiiiHA CHpSIMYBaHHS): - Cemecrtp
npe3eHTalisg Ha
PeKJIaAMHY TEMATHKY
3aranbHa KiIbKiCTh TOJIUH 1,2,3,4-i ‘ 1,2,3,4-i
660 Jlexnii

IIpakTnuHi, ceMiHapcbKi

356 ron. ‘ 24 ron.
TwKHEBUX TOAMH 15 JlaGopaTtopHi
JeHHOT (POPMHU HABYAHHS: OcBiTHIH N | B
ayJuTOpHHX 5 CTYIiHb: CamocriiiHa po6oTa
CaMOCTIiiHOT poOoTH OakayiaBp 304 rox. | 576 rox.

crynenta 4.6 InauBinyanbHi 3aB1anHs :

Buj koutpouio: 3amik (1,2,3, 4
CeMeCTp)

CriBBITHOIIEHHSI KITBKOCTI TOJWH ayAUTOPHUX 3aHATH O CAMOCTIMHOI 1 1HAWBIIyaJIbHOI poOOTH
CTaHOBUTD:

TSt eHHo1 popmu HaBuaHHs 48:52

Juis 3204HOi (hopMu HaByaHHS 4:96
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1. Mera T2 3aBIaHHA HABYAJILHOI IMCIUILIiHM.

MeTa JUCHUIUIIHK KypCy TMOJISTaE B TOMY, 100 y BIAMOBIAHOCTI 0 YMHHOI THIOBOI mporpamu
(,, Aurmificeka MoBa s mpodeciitHoro cminkyBanas®, 2005p.) chopmyBatH B CTYACHTIB
Creliaji3oBaHy AaHTJIOMOBHY KOMYHIKATHBHY KOMIICTCHIIII0O MIiHIMQJIBHOTO PiBHS pPO3BHTKY B>
(He3aJeXKHUIM KOPHCTYBay) B Taly3i YUTAHHSA, TOBOPIHHS, ayJiFOBaHHS W MHUCbMa s 3a0e3MeUeHHS
CIJIKYBaHHs B IpodeciitHO-Tpy1oBiii chepi.

3aBaaHHA.

—(hopmyBaTH y CTYAEHTIB 3arajbHi Ta NpOQeciiHO OpIEHTOBAaHI KOMYHIKATHBHI MOBJICHHEBI
KOMIIETEHIi1 (JTIHTBICTUYHY, COIIOJIHTBICTUYHY 1 TNparMaTtu4Hy) s 3a0€3MeYeHHS iXHbOTO
e(hEeKTUBHOTO CIUJIKYBAaHHS B aKaJIEeMIYHOMY Ta NMPoGeCIHHOMY CepeIOBHIIIL;

—(hopMyBaTH y CTYACHTIB 3arajJibHi KOMIICTCHIIIi (IeKIapaTUBHI 3HAHHS, BMIHHS W HaBUYKH,
KOMIIETCHIIIFO ICHYBaHHsI Ta BMIHHS BUWTHCA); CIPUATH PO3BUTKY 3M10HOCTEH O CaMOOIIIHKH Ta
3IATHOCTI J0 CAaMOCTIHOTO HaBYaHHS, IIO JO3BOJSATHME CTYJIEHTaM IPOJOBXKYBATH HABYAHHS B
aKaJieMiuHOMY Ta MpodeCIfHOMY CepelOBHUII K Imia yac HaB4YaHHSA y BH3, Tak 1 micis oTpumaHHs
JUIIOMA TIPO BHIIY OCBITY;

—3amy4yaTH CTYACHTIB [0 TaKWX akKaJeMIYHUX BHUAIB MAISUIBHOCTI, SIKI aKTUBI3yIOTh 1 Jaii
PO3BUBAIOTH YBECH CIICKTP iXHIX Mi3HABAIBHUX 3A10HOCTCH.

—70IoMaraTu CTyJeHTaMm y (hopMyBaHH1 3aralbHUX KOMIETEHIIIH 3 METOI0 PO3BUTKY iX 0cOOMCTOT
MOTHUBAIii(IIIHHOCTEH, i/1ealiB); 3MIIIHIOBATH BIIEBHEHICTh CTY/ICHTIB SIK KOPUCTYBa4iB MOBH, a TAKOXK
iX MO3UTHUBHE CTaBJICHHS 10 BUBYCHHS MOBH.

—CTPUSATH CTAHOBJICHHIO KPUTHYHOTO CAaMOYCBIIOMJIGHHS Ta BMIiHb CIIIJIKYBaTHUCS 1 poOWUTH
BaroMuil BHECOK Y MI’KHAPOJHE CEPEIOBUIIIE, 1110 TOCTIHHO 3MIHIOETHCS;

—I0CSTaTH IHUPOKOTO PO3YMIHHS BaXJIMBUX 1 PI3HOIUIAHOBUX MIKHAPOJIHHUX COIIOKYJIBTYPHHX
npobiieM, Uis TOro, MO0 AiSITH HaNEKHUM UYMHOM Y KYJIBTYPHOMY pPO3MAiTTi mpodeciiiHux Ta
aKaJeMIYHUX CHTYyaIil.

B pe3ynbTaTi BUBYEHHS HABUAIBHOI JUCIUILTIHU CTYACHT TOBUHEH

3HATH:

— IpaMaTU4Hi CTPYKTYPH, 110 € HEOOX1THUMH ISl THYYKOT'O BUPAKEHHSI BINOBIAHUX (QYHKIIN Ta
MOHSTh, a TaKOoX M1 PO3YMIHHS 1 NPOAYKYBaHHS IIHPOKOIO KOJIa TEKCTIB B aKaJeMIuHId Ta
npodeciiiHii chepax;

— TIpaBWJIa AHTJIINCHKOTO CHHTAKCUCY, 100 JaTh MOMJIMBICTH PO3MI3HABATH 1 MPOAYKYBaTH
IIMPOKE KOJIO TEKCTIB B akaJieMiuHii Ta mpodeciiiHiii chepax;

— MOBHI (pOpMH, BIACTUBI 751 OQILIHHUX Ta PO3MOBHUX PETICTPIB aKaJeMIYHOTO 1 MpodeciitHoro
MOBJICHHS,

—  IIMPOKMH Jiana3oH CJIOBHUKOBOIO 3amnacy (y TOMY YMCIl TEPMIHOJIOTIT), 0 € HEOOX1THUM B

akajeMiuHii Ta npodeciitHiil chepax.

BMIiTH:

— 00roBoproBaTM HaBYalIbHI Ta MOB’sI3aHi 31 cleliai3alli€l0 MUTaHHS, AT TOTO 100 JOCATTH
MOPO3YMIHHS 31 CITIBPO3MOBHUKOM;

— TOTYyBaTH BHUCTYNHM 3 Tally3eBUX IHTaHb, 3aCTOCOBYIOUHM BIJINOBIJIHI 3aco0M BepOalbHOI
KOMYHIKaIIil Ta aJlekBaTH1 (OpMU BEIEHHS AUCKYCIH 1 1e0aTiB;

— 3HAXOJUTH HOBY TEKCTOBY, rpadiyHy, ayaio- Ta Bifeo- iHpOpMalilo, M0 MICTUTHCS B
AHTJIOMOBHHUX rajy3eBHX MaTepiaiax (K JpyKOBaHOMY, TaK 1 B €JI€KTPOHHOMY BHUTJISAI1);

— aHaJi3yBaTH aHIJIOMOBHI JiKepena iHpopmartii;

— TIHCaTH ece;

— aHOTYBaTH Ta pedepyBaTH aHTIIOMOBHI MPOQECIiHI TEKCTH PiIHOIO Ta aHTIIIHCHKOI MOBaMH;

— TepeKyalaTi aHTJIOMOBHI MPOQECiiiHI TEKCTH Ha PIIHY MOBY, KOPUCTYIOUHCH JBOMOBHUMH
TEPMIHOJOTIYHUMH CIIOBHUKAMH.

IIpodeciiini KoMneTeHTHOCTI:
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Y pesynpTaTi BHUBYCHHS AUCHUILUTIHM «lHO3eMHa MoBa 3a mNpodEeCIiHHUM CHpsIMyBaHHSIM
(aHrmiiicbKka)» CTYACHTH TIOBHHHI BOJIOAITH TaKWM pIBHEM 3HaHb, HABUYOK 1 BMiHb, SIKHI
3a0e3neunTh IM HeoOXimHYy /I (axiBIlsd KOMYHIKATUBHY CIIPOMOXHICTh y c(epax mpodeciiiHoro Ta
CUTYaTHBHOTO CHUIKYBaHHS B YCHIM 1 MUCHMOBIH (popmax Ta oTpumaru 0a30Bi 3HAHHS 3 OCHOB
BEJICHHS MDKKYJBTYPHUX KOMYHIKAITiH.

3arajbHi KOMIETEHTHOCTI:

[Ticnst 3aBepiieHHS BUBYEHHS KypCy 1HO3€MHOI MOBHU CTYAEHTH IMOBHUHHI BMITH IPaBHIBHO
PO3YMITH 3arajibHUI 3MICT iH(poOpMalii 3 KOHTEKCTYy i pearyBaTH BiJNOBIIHUM YHHOM; BMITH
dbopMyBaTH BIAaCHY AYMKY 1HO3€MHOIO MOBOIO; HaBUUTHCS MHUCIUTH Ta aHaJIi3yBaTH aHIJIIHCHKOIO
MOBOIO; MAaTH YSIBIIGHHS TPO POJIb AHTIIIHCHKOI MOBH Y MIKKYJIBTYPHOMY CIJIKYBaHHI; PO3YMITH
MicIle ¥ 3HAYEHHS BUBYCHHS 1HO3EMHOI MOBH B yMOBax MoOyJ0BH iH(OpPMAIIHHOTO CYCIIJILCTBA B
VYkpaiHi.

2. IIporpaMa HaBYAJIBLHOI IMCIUILTIHI

Kypc 1
Cemectp I
Moayas I

3micToBuii MmoayJb I

T.1. How and what our ancestors advertised?
T2. Headway. Unit 1. Getting to know you.

T.3. Headway. Unit 1. Present, Past, Future Tenses

T4. Advertising and promotion.
T5. Headway. Unit 1. Words with more than one meaning

T6. Headway. Unit 1. Social expressions
T7. Mr Woodhouse Advertises.
T8. Headway. Unit 1. People the Great communicators.
T9.Headway. Unit 1. Information gap.
T10. Joe Smedley, marketing executive
T11.Headway. Unit 1. Neighbours - Steve and Mrs Snell talk about each other as neighbours
T12.Headway. Unit 1. Informal letters A letter to a penfriend
T13 MonynbpHa KOHTpOJIbHA poOoTa
Kype I
Cemectp I
Moayas I
3microBuii moayas Il

T14. Commercials.I.

T15.Headway. Unit 2. The way we live.

T16.Headway. Unit 2. Present tenses

T.17. Commercials.Il

T18.Headway. Unit 2. Describing countries

T19.Headway. Unit 2. Making conversation Asking questions Showing that you're interested
T20. «Designing a TV commercial».

T21.Headway. Unit 2. 'Living in the USA' - three people talk about their experiences
T22.Headway. Unit 2. Information gap - people’s lifestyles

T23. Favorite advertisements .

T24.Headway. Unit 2. "You drive me mad (but I love you)!" - what annoys you about the people in
your life?



T25.Headway. Unit 2. Linking words
T26 MoaynpHa KOHTpOJIEHA poOoTa

Kypcl
Cemectp Il
Mopnyas Il
3micTroBuii MmoayJs |1
T.1. Outdoor advertising
T2. Headway. Unit 3. . It all went wrong

T.3. Headway. Unit 3. Past tenses

T4. Product Advertising

T5. Headway. Unit 3. Making connections

T6. Headway. Unit 3. Time expressions

T7. Translation of slogans .

T8. Headway. Unit 3. 'The burglars' friend'

T9.Headway. Unit 3. Information gap - Zoe's party

T10. Advertising all over the world

T11.Headway. Unit 3. A radio drama - "The perfect crime’
T12.Headway. Unit 3. Linking words

T13 MonaynpHa KOHTpOJIbHA pobOTa
Kypce 1
Cemecrp Il
Mopnyas Il
3microBuii Mmoayasn 1V

T14. Advertising all over the world (part 11).

T15.Headway. Unit 4. Let's go shopping!

T16.Headway. Unit 4. Quantity

T.17. Coca-cola and its advertising.

T18.Headway. Unit 4. Buying things

T19.Headway. Unit 4. Prices and shopping

T20. An advertisement for the new Ford Puma.

T21.Headway. Unit 4. "The best shopping street in the world' - Nowy Swiat, in Poland
T22.Headway. Unit 4. Information gap - people's lifestyles

T23. Successful advertising campaigns .

T24.Headway. Unit 4. Town survey - the good things and bad things about living in your town
T25.Headway. Unit 4. 'My uncle's a shopkeeper'

T26 MonaynpHa KOHTPOJIbHA poOOTa

Kype I1
Cemecrp 111
Mogayas 111

3microBuii MoayJs V

T.1. Appointing a new advertising manager.

T2. Headway. Unit 5. What do you want to do?

T.3. Headway. Unit 5. Hot verbs

T4. In John Martin’s office (part I).

T5. Headway. Unit 5. How do you feel?

T6. Headway. Unit 5. 'Hollywood kids - growing up in Los Angeles ain't easy'
T7. In John Martin’s office (part II).
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T8. Headway. Unit 5. What are your plans and ambitions?
T9.Headway. Unit 5. Writing a postcard

T10. Starting presentations.

T11.Headway. Unit 5. Future intentions

T12.Headway. Unit 5. Linking words

T13 MoaynbpHa KOHTpOJBbHA poOOTa
Kypce |1
Cemectp |11
Moayas 11
3microBuii MoayJs VI

T14. Advertising as a career in the USA (part I).

T15.Headway. Unit 6. What's it like? What's Paris like?

T16.Headway. Unit 6. Comparative and superlative adjectives

T.17. Advertising as a career in the USA (part I1)..

T18.Headway. Unit 6. Talking about towns modern buildings, night-life

T19.Headway. Unit 6. Directions

T20. Advertising (summary).

T21.Headway. Unit 6. A tale of two millionaires' — one was mean and one was generous
T22.Headway. Unit 6. Information gap — comparing cities

T23. Advertising manager (dialog)

T24.Headway. Unit 6. Living in another country — an interview with a girl who went to live in
Sweden

T25.Headway. Unit 6. Relative clauses 1 who/that/which/where

T26 MonaynpHa KOHTPOJIbHA poOOTa

Kype I1
Cemectp IV
Moayas IV

3microBuii moayas VI

T.1. Advertising brief.
T2. Headway. Unit 7. Famous couples

T.3. Headway. Unit 7. Present Perfect and Past Simple

T4. Advertising
T5. Headway. Unit 7. Past participles
T6. Headway. Unit 7. Short answers
T7. Advertisement
T8. Headway. Unit 7. Celebrity interview from Hi! Magazine with the pop star and the footballer
who are in love
T9.Headway. Unit 7. Roleplay - interviewing a band
T10. The choice of the style of the advertisement
T11.Headway. Unit 7. An interview with the band Style
T12.Headway. Unit 7. Relative clauses 2 who/ which/ that as the object
T13 MonynpHa KOHTpOJIbHA poOoTa
Kypc 1T
Cemectp IV
Moayas 1V
3microBuii moayas VIII

T14. Advertising letter.



T15.Headway. Unit 8. Do's and don'ts

T16.Headway. Unit 8. Travelling abroad

T.17. The four P’s

T18.Headway. Unit 8. At the doctor's

T19.Headway. Unit 8. Problem page — three problems, six suggestions
T20. Types of advertising.

T21.Headway. Unit 8. Discussion - house rules

T22.Headway. Unit 8. Holidays in January — three people's advice on what to do in their country in
January

T23. Roles of advertising (part I).

T24. Functions of advertising.

T25. Components of advertising

T26 MonaynpHa KOHTpOJIbHA poOOTa

3. CTpyKTypa HaBYAJbLHOIL AU CUMILTIHU

HasBu 3MicToBUX Kinekicts ronua
MOJIYJIIB 1 TeM nenHa popma 3aouyna dpopma
yChOTO y TOMY YHCII yChOTO y TOMY YHCII
n| m | mab | iHg | c.p. n| o | mab | iHg | c.p.
1 2 3| 4 5 6 7 8 9110 11 | 12 | 13
Moayas 1
3micToBuii MmoayJnb 1
Tema 1. How and what | 6 3 3 25 1 24

our ancestors
advertised?
Demonstrative

Pronouns. L]
Tema 2. Headway. |6 3 3

Unit 1. Getting to

know you.

Tema .3. Headway. |6 3 3 ]

Unit 1. Present, Past,
Future Tenses

Tema 4. Advertising 6 3 3
and promotion.
Grammar exercises.

Tema 5. Headway. |6 3 3
Unit 1. Words with
more than one

meaning

Tema 6. 6 3 3
Headway. Unit 1.

Social

expressions




Tema 7. Mr
Woodhouse
Advertises. Vocabulary
exercises. The verb “to
be” . Grammar
EXercises.

Tema 8. Headway.
Unit 1. People the
Great communicators.

Tema 9. Headway.
Unit 1. Information

gap.

Tema 10. Joe Smedley,
marketing executive
The verb “to have” .
Grammar exercises

25

24

Tema 11. Headway.
Unit 1. Neighbours -
Steve and Mrs Snell
talk about each other
as neighbours

25

24

Tema 12.Headway.
Unit 1. Informal letters
A letter to a penfriend

Tewma 13. MonynbHa
KOHTpOJIbHA po0oTa

3 3

3micToBHii MOaYJIb 2

Moayas 1

Tema 14.
Commercials.I.

Relative
Pronouns. Vocabulary
EXercises..

2 3

27

24

Tema 15. Headway.
Unit 2. The way we
live.

Tema 16.Headway.
Unit 2. Present tenses

Tema 17.
Commercials.II.
Relative

Pronouns. Vocabulary
eXercises..

24

24

Tema 18. Headway.
Unit 2. Describing
countries

Tema 19.Headway.
Unit 2. Making




conversation Asking
questions Showing
that you're interested

Tema 20. Designing a
TV commercial .
Grammar exercises.

24

24

Tema 21 Headway.
Unit 2. 'Living in the
USA' - three people
talk about their
experiences

Tema 22.Headway.
Unit 2. Information
gap - people’s lifestyles

Tema 23. Favorite
advertisements . . The
verb “to do”. The New
Year in the USA and
Ukraine.
Congratulations

Tema 24. Headway.
Unit 2. "You drive me
mad (but I love you)!" -
what annoys you about
the people in your life?

Tema 25. Headway.
Unit 2. Linking words

Tema 26. MonynbHa
KOHTpOJIbHa poOoTa

3 3

Ycnoro roninH

165

89 76

150

144

3micToBHii MOaYJIb 3

Monayab 2

Tema 1. Outdoor
advertising. Number.
Indefinite Pronouns.
Vocabulary exercises.
Customs and
Traditions. Grammar
exercises.

3 3

Tema 2. Headway.
Unit 3. It all went
wrong

Tema 3. Headway.
Unit 3. Past tenses

Tema 4. Product

25

24
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Advertising. Bripasu
KOMYHIKaTUBHOT'O
XapakTepy.

Tema 5. Headway.
Unit 3. Making
connections

Tema 6.
Headway. Unit 3.
Time expressions

Tema 7. Translation of
slogans . Relative
pronouns, Conjunctive
Pronouns

Tema 8. Headway.
Unit 3. 'The burglars'
friend'

Tema 9. Headway.
Unit 3. Information
gap - Zoe's party

Tema 10. Advertising
all over the world (part
). The Present
Continuous Tense.
Vocabulary exercises.

25

24

Tema 11. Headway.
Unit 3. A radio drama -
‘The perfect crime'

25

24

Tema 12.Headway.
Unit 3. Linking words

3 3

Tema 13. MoaynsHa
KOHTpOJIbHa po0oTa

3 3

3micToBHii MOaYJIb 4

Monayanb 2

Tema 14. Advertising
all over the world (part
I1). Commmunication

2 3

25

24

Tema 15. Headway.
Unit 4. Let's go
shopping!

25

24

Tema 16. Headway.
Unit 4. Quantity

Tema 17. Coca-cola
and its advertising.
Speech exercises.

25

24

Tema 18. Headway.
Unit 4. Buying things

Tema 19.Headway.
Unit 4. Prices and
shopping
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Tema 20. An
advertisement for the
new Ford Puma.

Tema 21. Headway.
Unit 4. 'The best
shopping street in the
world' - Nowy Swiat,
in Poland

Tema 22.Headway.
Unit 4. Information
gap - people's lifestyles

Tema 23. Successful
advertising
campaigns.
Vocabulary exercises.
Continuous Tenses.

Tema 24. Headway.
Unit 4. Town survey -
the good things and
bad things about
living in your town

Tema 25. Headway.
Unit 4. 'My uncle's a
shopkeeper'

Tema 26. MoaynsHa
KOHTpOJIbHA poOoTa

6 3

Ycnoro roninH

165 89

76

150

144

Moayas 3

3micToBuii MoayIb Neb

Tema 1. Appointing a
new advertising
manager.

Vocabulary exercises.

6 3

3

25

24

Tema 2. Headway.
Unit 5. What do you
want to do?

Tema .3. Headway.
Unit 5. Hot verbs

Tema 4. In John
Martin’s office (part I).

Tema 5. Headway.
Unit 5. How do you
feel?

Tema 6. Headway.
Unit 5. 'Hollywood
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kids - growing up in
Los Angeles ain't easy'

Tema 7. In John
Martin’s office (part
I1). Speech and
grammar exercises.

24

Tema 8. Headway.
Unit 5. What are your
plans and ambitions?

Tema 9.Headway. Unit
5. Writing a postcard

Tema 10. Starting
presentations. The Past
Indefinite Tense.

Tema 11. Headway.
Unit 5. Future
intentions

Tema 12. Headway.
Unit 5. Linking words

24

Tewma 13. MonynbHa
KOHTpOJIbHA po0oTa

Moayas 3

3micToBuii MOayJIb Ne6

Tema 14. Advertising
as a career in the USA
(part I). The Past
continuous Tense.
Vocabulary exercises.

2

3 25

24

Tema 15. Headway.
Unit 6. What's it like?
What's Paris like?

Tema 16. Headway.
Unit 6. Comparative
and superlative
adjectives

Tema 17. Advertising
as a career in the USA
(part I1). Grammar
EXercises.

24

Tema 18. Headway.
Unit 6. Talking about
towns modern
buildings, night-life

Tema 19.Headway.
Unit 6. Directions

Tema 20. Advertising
(summary).

Tema 21.Headway.
Unit 6. A tale of two

24
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millionaires' — one was
mean and one was
generous

Tema 22.Headway.
Unit 6. Information
gap — comparing cities

Tema 23. Advertising
manager (dialog)

Tema 24.Headway.
Unit 6. Living in
another country — an
interview with a girl
who went to live in
Sweden

Tema 25.Headway.
Unit 6. Relative
clauses 1
who/that/which/where

Tema 26. MoaynbHa
KOHTpPOJIbHA po0oTa

Pazom

165

89 76

150

144

Moayab Ne 4

3micToBuii MoayJb Ne7

Tema 1. Advertising
brief. Past Perfect
Continuous.
AyniroBaHHS

3 3

25

24

Tema 2. Headway.
Unit 7. Famous
couples

Tema 3. Headway.
Unit 7. Present
Perfect and  Past
Simple

Tema 4. Advertising
manager (dialog)
Speech and grammar
eXercises.

25

24

Tema 5. Headway.

Unit 7. Past participles

Tema 6. Headway.




14

Unit 7. Short answers

Tema 7.
Advertisement

Tema 8. Headway.
Unit 7. Celebrity
interview from Hi!
Magazine with the pop
star and the footballer
who are in love

Tema 9.Headway. Unit
7. Roleplay -
interviewing a band

Tema 10. The choice
of the style of the
advertisement

25

24

Tema 11. Headway.
Unit 7. An interview
with the band Style

Tema 12.Headway.
Unit 7. Relative
clauses 2 who/ which/
that as the object

Tema 13. MonynbHa
KOHTpOJIbHA poOoTa

Moayab Ne 4

3micToBuii MOayJib Ne§

Tema 14. Advertising
letter. Word order .
Vocabulary exercises.

2

25

24

Tema 15. Headway.
Unit 8. Do's and don'ts

Tema 16. Headway.
Unit 8. Travelling
abroad

Tema 17. The four P’s.
Perfect continuous tense
(revision).

Tema 18. Headway.
Unit 8. At the doctor's

Tema 19.Headway.
Unit 8. Problem page —
three problems, six
suggestions

25

24

Tema 20. Types of
advertising.

Tema 21. Headway.
Unit 8. Discussion -
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house rules
Tema 22.Headway. 6 3 3
Unit 8. Holidays in
January — three
people's advice on
what to do in their
country in January
Tema 23. Roles of 6 3 3 25 1 24
advertising.
Tema 24. 6 3 3
Functions of
advertising.
Conversation
Tema 25. 3 3
Components of
advertising
Tema 26. Module test | 3 3
paper
Bcrworo 3a 3MicTOBUM 165 89 76 150 6 144
MOZLYJIEM

660 356 304 | 660 24 636

Ycboro roaguH
4. Temu ceMiHAPCHKHUX 3aHATH
CeMiHapCHKUX 3aHATH HE Mepe10adyeHo
5. Temu NpakTHYHHUX 3aHATH
No Ha3sa Temn Kinekicts
3/ TOJIUH
I cemecTp
1.| T.1. How and what our ancestors advertised? 72 ron.
T2. Headway. Unit 1. Getting to know you. (3 ron. /

T.3. Headway. Unit 1. Present, Past, Future Tenses

T4. Advertising and promotion.
T5. Headway. Unit 1. Words with more than one meaning

T6. Headway. Unit 1. Social expressions

T7. Mr Woodhouse Advertises.

T8. Headway. Unit 1. People the Great communicators.
T9.Headway. Unit 1. Information gap.

T10. Joe Smedley, marketing executive

each other as neighbours
T12.Headway. Unit 1. Informal letters A letter to a penfriend

T13 MonayspHa KOHTPOJIbHA poOOTa

T11.Headway. Unit 1. Neighbours - Steve and Mrs Snell talk about

MPAaKT. 3aH.)

2.| T14. Commercials.I.

T15.Headway. Unit 2. The way we live.
T16.Headway. Unit 2. Present tenses
T.17. Commercials.Il
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T18.Headway. Unit 2. Describing countries

T19.Headway. Unit 2. Making conversation Asking questions Showing

that you're interested

T20. «Designing a TV commercial».

T21.Headway. Unit 2. 'Living in the USA' - three people talk about
their experiences

T22.Headway. Unit 2. Information gap - people’s lifestyles

T23. Favorite advertisements .

T24.Headway. Unit 2. "You drive me mad (but I love you)!" - what
annoys you about the people in your life?

T25.Headway. Unit 2. Linking words

T26 MonaynpHa KOHTpOJIbHA poOOTa

II cemecTp

-| T.1. Outdoor advertising

T2. Headway. Unit 3. . It all went wrong

T.3. Headway. Unit 3. Past tenses

T4. Product Advertising

T5. Headway. Unit 3. Making connections

T6. Headway. Unit 3. Time expressions

T7. Translation of slogans .

T8. Headway. Unit 3. 'The burglars' friend’
T9.Headway. Unit 3. Information gap - Zoe's party
T10. Advertising all over the world

T11.Headway. Unit 3. A radio drama - "The perfect crime’
T12.Headway. Unit 3. Linking words

T13 MonaynpHa KOHTPOJIbHA poOOTa

72 ron.
(3 rom./
MIPaKT. 3aH.)

.| T14. Advertising all over the world (part I1).

T15.Headway. Unit 4. Let's go shopping!

T16.Headway. Unit 4. Quantity

T.17. Coca-cola and its advertising.

T18.Headway. Unit 4. Buying things

T19.Headway. Unit 4. Prices and shopping

T20. An advertisement for the new Ford Puma.

T21.Headway. Unit 4. "The best shopping street in the world' - Nowy
Swiat, in Poland

T22.Headway. Unit 4. Information gap - people's lifestyles

T23. Successful advertising campaigns .

T24.Headway. Unit 4. Town survey - the good things and bad things
about living in your town

T25.Headway. Unit 4. 'My uncle's a shopkeeper'

T26 MonaynpHa KOHTPOJIbHA poOOTa

III cemecTp

.| T.1. Appointing a new advertising manager.

T2. Headway. Unit 5. What do you want to do?

T.3. Headway. Unit 5. Hot verbs

T4. In John Martin’s office (part I).

T5. Headway. Unit 5. How do you feel?

T6. Headway. Unit 5. 'Hollywood kids - growing up in Los Angeles
ain't easy'

T7. In John Martin’s office (part II).

72 ron.
(3 ronm./
MPAKT. 3aH.)




17

T8. Headway. Unit 5. What are your plans and ambitions?
T9.Headway. Unit 5. Writing a postcard

T10. Starting presentations.

T11.Headway. Unit 5. Future intentions

T12.Headway. Unit 5. Linking words

T13 MoaynbpHa KOHTpOJIbHA poOoTa

.| T14. Advertising as a career in the USA (part I).

T15.Headway. Unit 6. What's it like? What's Paris like?
T16.Headway. Unit 6. Comparative and superlative adjectives

T.17. Advertising as a career in the USA (part I1)..

T18.Headway. Unit 6. Talking about towns modern buildings, night-
life

T19.Headway. Unit 6. Directions

T20. Advertising (summary).

T21.Headway. Unit 6. A tale of two millionaires' — one was mean and
one was generous

T22.Headway. Unit 6. Information gap — comparing cities

T23. Advertising manager (dialog)

T24.Headway. Unit 6. Living in another country — an interview with a
girl who went to live in Sweden

T25.Headway. Unit 6. Relative clauses 1 who/that/which/where

T26 MonaynbpHa KOHTpOJIbHA pobOTa

IV cemectp

.| T.1. Advertising brief.
T2. Headway. Unit 7. Famous couples

T.3. Headway. Unit 7. Present Perfect and Past Simple

T4. Advertising

T5. Headway. Unit 7. Past participles

T6. Headway. Unit 7. Short answers

T7. Advertisement

T8. Headway. Unit 7. Celebrity interview from Hi! Magazine with the
pop star and the footballer who are in love

T9.Headway. Unit 7. Roleplay - interviewing a band

T10. The choice of the style of the advertisement
T11.Headway. Unit 7. An interview with the band Style
T12.Headway. Unit 7. Relative clauses 2 who/ which/ that as the object

T13 MonayipHa KOHTPOJIbHA poOOTa

72 rog.
(3 ron./
IIPAKT. 3aH.)

.| T14. Advertising letter.

T15.Headway. Unit 8. Do's and don'ts

T16.Headway. Unit 8. Travelling abroad

T.17. The four P’s

T18.Headway. Unit 8. At the doctor's

T19.Headway. Unit 8. Problem page — three problems, six suggestions
T20. Types of advertising.

T21.Headway. Unit 8. Discussion - house rules

T22.Headway. Unit 8. Holidays in January — three people's advice on
what to do in their country in January

T23. Roles of advertising (part I).

T24. Functions of advertising.

T25. Components of advertising

T26 MonayspHa KOHTPOJIbHA poOOTa
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6. Camocriiina po6ora

Ne Haspa temu KinpkicTb
3/ TOJIUH
1. N 8

[Mepexnactu Tekct «Goals of advertising»
2.| Hamucaru TBip Ha Temy “Running an advertising campaign” 8
3.| Higrorysatu posmnoBias «Advertising Media» 8
4.| 3akoncnekryBaru “Advertising” 8
5. - - - - 8
[Tepexknactu Jianor «DISCUSSIHQ a promotlonal campalgn»
6. | ITepexmactu Texct «Sales promotiony 8
7.| ITigroryBaru po3mnoBias «Distribution and sales» 8
8. | 3akoucnekrysatu “Personal selling” 8
9.| IlizroryBaru po3moBiJib PO KPEATUBHICTh SIK OCHOBHY CKJIQJIOBY 8
YCIIITHOT PEeKIIaMH.
10 Hamucaru TBip Ha Temy «The financial objectives to the business» 8
11} TTepexnactu TekcT «The message of all commercial advertising» 8
12 BuBuutH (haxoBy sekcuky 3a Temoro «\What do you think makes a 8
good advertisement?»
13 Hanmcaru 1Bip Ha Temy «Advertising and promotion» 8
14 Tligrotysatu po3noBias «Guidelines for Children’s Advertising» 8
15 IMiarorysatu po3mnoBiap «Advertising. 8
16/ ITiarotyBatu po3noBias «Marketingy. 8
17| TlinrotyBatu po3noBias «How to become a good advertiser?» 8
18 TIliarorysaTtu po3noBiap «IligroryBatu po3mosias «Pricing». 8
19 Iligrorysatu po3noBias «Banks and businessy. 8
20 Harucatu TBip Ha Temy «Modern world advertising campaigns». 8
21 Miarorysatu po3mnoBigs «Economic relation between Ukraine and the 8
EU».
22| Tlinrorysaru po3nosias «Small business developmenty. 8
23 Hanucaru TBip Ha Temy «Ukraine’s advertising industry» 8
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24 Tlinrorysartu po3mnosias «The famous stock exchangesy. 8
25/ Hamucatu tBip Ha Temy «Who is an advertiser?» 8
26| ITigrorysatu posnosias «UKraine. The Past and the Futurey. 8
27| Haniucatu TBip Ha Temy «The International Monetary Fund». 8
28| Iligrorysatu posmnosias «The World Banky. 8
29 Iigrorysatu po3mnosigs «Internet Informationy. 8
30 ITixrorysaru po3mnosias «Computing through the ages». 8
31 MigroryBatu po3moBiab «Financial and Accounting operations in 8
Businessy
32 IlinroryBatu po3noBias «Managementy. 8
33| I[Miarorysatu po3smnosias «Global Tradey. 4
34| TliaroryBatu po3moBias «Favourite advertisementsy 8
35/ Hanmcatu TBip Ha Temy «Career in advertising» 5
36| Hamcatu TBip Ha Temy «Search of consumer needs» 5
37| Miarorysatu po3nosias «Market segmentationy 5
38 Iliarorysatu po3mnoBias «Advertising strategies» 5
39 Iixrorysatu po3nosias «Does advertising make us too materialistic?» 5
40 Hanwmcatu TBip Ha Temy «Consumer behavior from the advertising 5
perspective»
41 TligrotyBatu po3nosins «The Advertising Pyramid: A Guide to Setting 6
Objectivesy»
Pazom 304

IH,Z[I/IBi,Z[yJ'IBHe HaYKOBO-,Z[OCJ'Ii,Z[HC 3aBAaHHsA CKJIaJga€ co0010 YCHY ,Z[OHOBi,Z[B CTYACHTA Ta Horo

MYJIBTUMEIINHY TPE3eHTallll0 Ha pEeKJIaMHY TEeMAaTHKy, IO JOCHIKYIOTh OJIHE 3 TOCTAaBJICHHX

3aBaaHb.

ITEPEJIIK 3AIIMTAHD JJI51 BUKOHAHHSA IHAUBIAYAJIBHOI'O HAYKOBO-

IHAUBIIYAJBHE HAYKOBO-JIOCJIIHE 3ABJAHHS

JOCJIIAHOTI'O 3ABJJAHHA

1. Is the advertising’s responsibility to lead or to reflect the society? Why?
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2. Which consumer behaviour process presents the greatest problem to advertisers? Why?
3. How does advertising affect your behaviour as a consumer?
4. Name as many goals of advertising as you can and give examples of how they can
be achieved.
5. List several criticisms of advertising. Are they justified? How could you answer them?
6. Explain the role advertising has played in your own socialization process.
7. Your boss says to you: “We don’t need to use an advertising agency. They cost too
much and we can do that stuff ourselves anyway.” What arguments can you develop to
support the use of an agency?
8. ‘To be successful a product or service must appeal to everybody or at least to the
majority of people’. Give your pros and cons.
9. Does advertising manipulate us into buying things we don’t need?
10. Cut out (or copy) two recent advertisements: one from a magazine and one
from a newspaper. In each case, indicate which needs the ads are appealing to.
11. Give two examples of recent purchases where the specific purchase situation
influenced your purchase decision. Briefly explain how your decision was affected.
12. Give an example of recent purchase in which you used extensive problem solving.
What sources of information did you use in making the decision?
13. Advertising, publicity, public relations. Differentiate. Give your own examples.
14. Compare PR in business and politics.
15. Can television commercials cause unhealthy levels of family conflicts? Give your reasons.
16. Does advertising influence children’s values? In what way?

7. Meroay HABYAHHSA

AynitoBaHHS TEKCTIB, peepyBaHHsI CTaTTi, MEPEKIA] TEKCTY 3 aHIIIIHCHKOI HA YKPaiHCBKY Ta
HABIIAKH, CKJIAJAHHS JUIOBUX JOKYMEHTIB, BUKOHAHHS JICKCUKO-TPAMAaTHYHUX 3aBJlaHb, BUKOHAHHS
MIPOCKTIB, BUBUEHHS (haxOBOi JICKCUKH, HAITMCAHHS TBOPIB Ta IMiJITOTOBKY KOHCIIEKTIB Ta BUCTYIIIB;
IHTepakTUBHI MeToau HaB4yaHHs (iHTepakTuBHi irpu (Grabaminute, Anitemdescription, Chainstory,
Brainstorm), mnpesenrariii, AMCKYcCii, BI3UTH AHIJIOMOBHHX CIEI[aICTIB, MEPEris] AaBTEHTHUYHHX
(GinBMIB 13 X MOJATBIINM OOTOBOPEHHSIM).

8. MeToau KOHTPOJIIO
OnutyBaHHs Ha IPAKTUYHUX 3aHATTAX (OMUTYBaHHA (HaxOBOi JIEKCUKH, MEPEBIPKH KOHCIEKTIB,
TBOPIB, MEPEKIIA/IIB Ta MIPOCIYXOBYBAaHHS BUCTYIIIB), IOTOUYHE TECTYBaHHS, MIJITOTOBKA MPOEKTY Ta
HOro pO3MOBi/Ib, OLIHIOBAHHS 3aJ1IKY Ta €K3aMEHY.

9. Posnoniu 6aJiB, IKi OTPUMYIOTH CTYA€HTH
KonTposns 3Hanb 3 Kypey “IHo3eMHa MoBa (3a npodeciiiHuM cripsMyBaHHIM)” 3A1MCHIOETHCS 3a
KPEeIMTHO-MOYJIbHOIO CUCTEMOI0. Pe3ynbTaTi HaBYaIbHOI JISIBHOCTI CTY/IEHTIB OILiHIOOTH 3a 100-
0aIBHOIO MIKAJIOH.

I cemectp

3micToBHii Moayab 1

AynutopHa pobora —

70 6axis . -
Inaugia. podora — Camocriiina podora —

Ne 15 6auis 15 Ganin 100 Gais

KiaekicTe
Tem | Ha3Ba Temn .
o0aJjiB
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1. |T1-T.12
MKP Nel

5 OaiiB
20 GaxniB

3micT inauBinyajabHol
podoTun

yCHa JIONIOBI/Ib Ta -

MyJIbTHME]IiHA

Mpe3CHTAIlisl Ha -

peKITaMHy TeMaTHKy —

150. -

3mMicT camocTiiiHol

podotu

Hanwucanus 1Bopy — 5

0.

Ilepexnan

niamory/TexcTy — 5 0.

[TinroroBka

po3moBigi — 5 6.

I cemectp

3micToBuii MOIYJIb 2

70 6aJiB

AynutopHa podora —

Camocriiina podora —

yCHa JIOTIOBiJIb Ta
MyJIbTHMEIiHA
TIpe3eHTAallisl Ha
pEKIIaMHY TEMATHKY —
156.

- Hamucanns tBopy — 5
0.

- Ilepexnan
nianory/Tekcty — 5 0.

- Iligroroska
po3noBigi — 5 0.

Ingusin. podora — .
Ne . . 15 o0axdiB 15 6amdiB 100 6anis
KiapkicTs
TeM | Ha3Ba temu .
" oaJiB
1. T.14-T. 26 5 OaiiB 3micT inguBinyaabHol 3micT camocTiiiHOT
MKP Ne2 20 GauniB podoTu podotu
yCHa IOTOBIIh Ta - Hammcanns tBOpY — 5
MyJIbTHMEIiHA 0.
MIpe3eHTallisl Ha - Ilepexman
peKITaMHy TeMaTHKY — niamory/TexcTy — 5 0.
15 6. - ITinroroska
po3moBigi — 5 0.
II cemecTp
3micToBHii MOTyIb 3
AynutopHa podora —
70 6auiB . -
Ingusin. podora — Camocriiina podora — .
. . 100 6axis
Ne . . 15 6aniB 15 6aniB
KinekicTs
TeM | Ha3Ba temu .
" o0aJjiB
2. T1-T.12 5 GamiB 3micT inguBinyaabHol 3micT camocTiiiHOT
MKP Ne3 20 Gauni podoTu poGotu
yCHa JIONOBIIb Ta - Hamucauns tBOpPY — 5
MyJIbTHMEIiHA 0.
Mpe3eHTallisl Ha - Ilepexman
peKIIaMHy TEMaTHUKY — nianmory/Texcty — 5 0.
15 6. - ITinroroska
po3noBigi — 5 0.
II cemectp
3micToBuii Moayab 4
AyautopHa podora —
70 6auis . .
InamBin. po6ora — Camocriiina po6ora — 100 Gaunis
Ne . . 15 o0agiB 15 o0agiB
KiapkicTs
Ttem | Ha3Ba temn .
" oaJiB
2. | T14-T.26 5 6amnis 3mMicT iHAMBiAyanbHOT 3mMicT camocTiiiHol
MKP Ne4 20 6amniB podoTu podotu

III cemectp
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3micToBHii MOIYJIb 5

AynutopHa pobora —

70 6aJiB . -
InauBin. podora — Cawmocriiina po6ora — 100 Gauis
Ne . . 15 6aniB 15 6anis
KiapkicTs
Tem | Ha3Ba Temu .
" oaJiB
3. T1-T.12 5 OaiiB 3micT inguBinyaabHol 3micT camocTiiiHOT
MKP No5 20 GamniB podotu podotun
yCHa JIONIOBIIb Ta - Hamucanns tBOpy — 5
MYJIbTUME/IiHA 0.
TIpe3eHTallisl Ha - Ilepexiax
peKIaMHy TeMaTHKy — niamory/TexcTy — 5 0.
15 6. - ITigroroska
posmoBigi — 5 6.
III cemectp
3micToBHii MOaYIb 6
AyautopHa podora —
70 6aJuis . .u
InamBin. podora — Camocriiina podora — 100 Ganis
Ne N . 15 6axis 15 6axis
KiabkicTs
TeM | Ha3Ba temm .
" oaJiB
3. T.14-T. 26 5 OaiiB 3mMict inauBigyanbHOT 3micT camocTiiiHOT
MKP Ne6 20 GauniB podoTu podotu
yCHa JIONOBIIb Ta - Hamucanns tBOpY — 5
MYJIbTUME/IiHa 0.
Npe3eHTallis Ha - Ilepexnan
PEKIaMHy TEMaTHKY — Jianory/Texcty — 5 0.
156. - Iligroroska
po3noBizgi — 5 0.
IV cemectp
3micToBHii MOIyab 7
AynutopHa pobora —
70 6auis . e
InamBin. po6ora — Camocriiina po6ora — 100 Ganis
Ne . . 15 6anis 15 6anis
KiapkicTs
TeM | Ha3Ba temm .
" oaJiB
4, T1-T.12 5 OaiiB 3mict inauBigyanbHOT 3micT camocTiiiHOT
MKP N7 20 GaniB podoTu podotn
yCHa JIONIOBib Ta - Hammcanns tBOpY — 5
MyJIbTHMEIiHA 0.
Mpe3eHTallisl Ha - Ilepexman
PEKIaMHy TEMaTHKY — Jianory/Texcty — 5 0.
156. - ITligroroska
po3moBigi — 5 0.
IV cemectp
3micToBHii MOy 8
AynutopHa pobora —
70 6auiB . .
Inauein. podora — Cawmocriiina po6ora — 100 Gauis
Ne . . 15 6anis 15 6anis
KiabkicTh
Tem | Ha3Ba temu .
. oaJiB
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4, T.14-T. 26 5 OaiiB 3micT inauBinyajabHol 3micT camocTiiiHOT

MKP Ne8 20 GaniB podotn podotn
yCHa JIONOBiIb Ta - Hammcanns tBopy — 5
MYJIbTUME/IiHA 0.
Npe3eHTalls Ha - Ilepexnan
peKITaMHy TeMaTHKy — niamory/TexcTy — 5 0.
15 6. - ITigroroska

po3moBigi — 5 6.

IIkana oniHloBaHHsA 3HaHb cTyaeHTIB 3a EKTC

HIkana B 6ajax HaunionaabHa mkaJja HIkana EKTC
90-100 Gauis 5 «BIIMIHHO» A
80-89 6anis 4 «uyxe nodpe» B
65-79 6anis 4 «1obpe» C
55-64 6anm 3 «3aJI0BUILHO» D
50-54 6anm 3 «I0CTaTHBOY» E
35-49 o6anis 2 «HEe3aJ0BIIBHOY» FX
1-34 6ammu 2 «HENPUUHATHO» F

10. MeTtoauyuHe 3a0e3nev4eHHsI
1. HaBuanpHO-MeTOUYHMM MOCIOHUK 13 Kypcy «IHO3eMHa MOBa (3a mpodeciiHUM CIPSIMYBAHHSIM )»
s cren. «Pekiama Ta 3B’SI3KM 3 TPOMAICHKICTION
2. HaByanbHO-MeTOAMYHUHN KOMILIEKC 3a0e3MeueHHs AUCHUIUTIHY [Tl IeHHOT (popMH HaBUaHHS.
3. HaB4aribHO-METOIMYHUI KOMILIEKC 3a0€3MeUCHHS] TUCITUTLTIHA [T 3a09HOT ()OpMU HaBYAHHS.
4 JlunaktuyHe 3a0e3MeueHHs] caMOCTIHHOT poOOTH cTyAeHTiB 3 «lHo3eMHOT MOBH (3a mpodeciiiHuM
CIPSIMYBaHHSM)».
5. IlonmosxeHHs PO KPEAUTHO-MOYIBHY CUCTEMY

11. PekomengoBaHa jgireparypa
basoBa
1.CumonoBa. HHH.A READER. Business English. Advertising - Pexnama. JlenoBoil aHrmuiickuii

s3bIK. Yue0. mocodue.: -bapuayn: U3a-soAntl'TY, 2009. — 154 c.

2. loniyuncoxuil FO.I'. T'pamaruka. 30ipHuk Bripas. - K., 2011 — 343 c.

3.1"B. Bep0a, JL.I'. Bep6a I'pamaruka., K., 2009. — 214 c.

4.J1. Nosropyk. Ilinpy4Huk anrniicekoi MOBH JuId CTYAEHTIB-ekoHOoMicTiB. — KuiB: Craryc, 2009.
5.B.K. [lInmak. Aurmiickka MOBa 11l MOBCSIKAEHHOTO criinkyBanHs. — K., 2005. — 302 c.

6.B.K.IlImak, B.S. TTomynex. English for Everyday Communication, - K.: Buma mkomna, 2005. —
302c.

7.A.b.Koranos. Cy4acHa aHri.. moBa: po3MoBHi Temu — K.: «A.C.K.», 2000 p.

8.11.0.bex. Auri. Mosa. Hagu. mocionuk. — K.: «[THT», 2001p. — 320 c.

9.T.M. I'yxsa, T.M. I'ycak. Tectu 3 aurn.. moBu. The Paths to University — K.: Ilentp yu60Boi
nireparypu. @ipma «IHKOC», 2008 — 416¢.
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10.T.M. I'yxkBa. Reasons to Speak English: cyuacui posmoBni Temu. — X.: Topcinr Ilmtoc, 2006 —
304c.

11.1.C. Baxos. Ilpaktukym 3 rpamaTuku anri.. MoBu. English grammar practice. — K.: MAVII, 2001
—128 c.

12.T.A. Muponuyk. 30ipHUK BIIpaB 3 MOPIBHAJIBHOI I'PaMaTHUKU aHTIIIACHKOI Ta yKpaiHCHKOI MOB.
Exercises in Contrastive Grammar of the English L Ukrainian languages. - K.: MAVTI, 2005 — 128 c.
13.Z. Danylova, L. Turchyn. Fundamentals of Management. — Tepuomias, CMIT «Acton», 2009.
14.€.B. Bomnapenko. Business Papers: moxkyMmeHTallisi y 3OBHIIIHIi €KOHOMII JHMCTyBaHHSA Ta
koHTpakTH. — XapkiB, TORSING, 2006.

15.ITpakTuKyM 3 TpamMaTUKU aHriiicbkoi MoBu : HaBd. mocionuk s By3iB / B.IO. INapamyxk, T.B.
Cagenko, JI.®. I'pumtok. - Binaums : HoBa knura, 2003. - 296 c.

16.T. Kam’ssnoBa. 200 TecToBuX 3aBnaHp 3 aHr.. rpamatuku — M.: OOO «J/lom CnoB’sHCKO#

kHurny, 2008 — 416 c.
Jonomixkna

17.Alexander L. G. English Grammar Practice for Intermediate Students. — Longman Group UK
Limited, 2010.

18. Andres F., Marchini D., Stotz D. Ready for English. Student's Book 1. Klett und Balmer Verlag,
Zug, 2008.

19. Andres F., Fas H., Marchini D., Stotz D. Ready for English. Student's Book 2.— Klett und Balmer
Verlag, Zug, 2009.

20.Coles M. and Lord B. Access to English. Starting Out.— Oxford University Press, 2009.
21.Harper K. Grammar One. Teacher's Book. — Oxford University Press, 2009.

22.Harper K. Grammar Two. Teacher's Book. — Oxford University Press, 2010.

23.Hashemi L. with Murphy R. English Grammar in Use. Supplementary Exercises. — Cambridge
University Press, 2009.

24.Hewings M. Advanced Grammar in Use. A self-study reference and practice book for advanced
learners of English. — Cambridge University Press, 2010.

25.Murphy R. English Grammar in Use. A self-study reference and practice book for elementary
students of English. - Cambridge University Press, 2010.

26.Murphy R. English Grammar in Use. A self-study Reference and practice book for intermediate
students. — Cambridge University Press, 2009.

27.17. Naylor H.with Murphy R. Essential Grammar in Use. Supplementary Exercises. — Cambridge
University Press, 2008.

28.18. Seidl J. Grammar One. — Oxford University Press, 2009
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29.Seidl J. Grammar Two. — Oxford University Press, 2009

30.Seidl J. Grammar Three. — Oxford University Press, 2010

31.Seidl J. Grammar Four. — Oxford University Press, 2010

32.Wakeman K. Grammar Three. Teacher's Book. — Oxford University Press, 2008.

33.Longman Dictionary of English Language and Culture. — Longman Group UK Limited, 2008.
34.The Oxford Russian Dictionary. English-Russian. — Oxford-Moscow, 2008.

35.The Oxford Russian Dictionary. Russian-English. — Oxford-Moscow, 2009.

36.Webster's New World Dictionary. Third College Edi-en. — USA, 2009.

12. Indopmauniiini pecypcu

13. CumonoBa H.H. YuebGHoe mocoOue Mo pa3BUTHIO HABBIKOB YTCHHSI U YCTHOW pEUYH JUIS
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